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ABSTRAK

Penelitian ini bertujuan untuk menjelaskan pengaruh loyalitas merek terhadap
ekuitas merek, pengaruh sikap merek terhadap ekuitas merek, pengaruh citra merek
terhadap ekuitas merek, dan pengaruh ekuitas merek terhadap preferensi merek
pada pengguna smartphone samsung di Surabaya.

Desain penelitian yang digunakan dalam penelitian ini adalah desain penelitian
yang menggunakan hipotesis yang berbentuk penelitian survei yang menguji
hubungan kausal. Variabel penelitian meliputi variabel Eksogen yaitu loyalitas merek
(X1), sikap merek (X), dan citra merek (X3). Variabel Endogen meliputi: ekuitas
merek (Y1) dan preferensi merek (Y3). Jumlah sampel penelitian sebanyak 150
sampel. Teknik analisis data menggunakan structural equation model dengan
menggunakan program Lisrel.

Hasil pengujian hipotesis penelitian yang meliputi empat hipotesis terbukti.
Loyalitas merek terbukti berpengaruh terhadap ekuitas merek pada smartphone merek
Samsung. Sikap merek terbukti berpengaruh terhadap preferensi merek pada
smartphone merek Samsung. Citra merek adalah reputasi dari smartphone merek
Samsung. Reputasi yang positif akan memberikan nilai tambah dari kekuatan merek
dalam pikiran konsumen. Ekuitas merek memiliki peranan kuat untuk membangun
preferensi merek pada smartphone merek Samsung.

Kata Kunci: Loyalitas Merek, Sikap Merek, Citra Merek, Ekuitas Merek, Preferensi
Merek, Smartphone Samsung



THE EFFECT OF BRAND LOYALTY, BRAND ATTITUDE, AND BRAND
IMAGE TO BRAND PREFERENCE WITH BRAND EQUITY AS INTERVENING
VARIABLE TO THE USERS OF SAMSUNG SMARTPHONE USERS IN
SURABAYA

ABSTRACT

This research aims for to explain the brand loyalty influence on brand equity,
the influence of brand attitude on brand equity and influence of brand equity on brand
preference to the users of brand Samsung smartphone in Surabaya.

Research design used in this study is the study design that uses the hypothesis in
the form of research survey that examined the causal relationship. Exogenous
variables are variables of study include brand loyalty (X1), brand attitude (X2), and
brand image (X3). Endogenous variables include brand equity (Y1) and brand
preference (Y2). Total sample of 150 samples. Analysis using structural equation
model using lisrel progam.

Results of hypothesis testing which includes four research hypothesis proved.
Brand loyalty shown to affect the brand equity of the brand Samsung Smartphone.
Shown to influence the brand attitude on brand preference brand Samsung
Smartphone. Brand image is the reputation of the brand Samsung Smartphone .
Positive reputation will give added value of brand strength in the consumer’s mind.
Brand equity has a strong role to build brand preference on brand Samsung
Smartphone.

Keywords: Brand Loyalty, Brand Attitude, Brand Image, Brand Equity, Brand
Preference, Samsung Smartphone.
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