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PENGARUH KUALITAS PRODUK, HARGA, DAN WORD OF MOUTH 

TERHADAP MINAT BELI KONSUMEN PADA PRODUK PSYCONE 

DI SURABAYA 

 

ABSTRAK 

Pertumbuhan sektor makanan dan minuman di Indonesia mengalami 

perkembangan yang pesat setiap tahunnya. Hal tersebut menyebabkan industry 

makanan dan minuman menjadi salah satu sektor yang dipandang dan 

menjanjikan. Hal tersebut membuat perusahaan memerlukan keselarasan 

antara kualitas produk, harga dan word of mouth untuk produk mereka. Kualitas 

produk yang tinggi dan baik disertai dengan harga yang terjangkau akan 

menjadi nilai tambah akan produk. Word of Mouth juga akan memengaruhi 

penjualan akan produk tersebut yang nantinny akan meningkatkan minat beli 

konsumen akan produk. Penelitian ini dilakukan untuk mengetahui apakah 

kualitas produk, harga, dan word of mouth berpengaruh positif terhadap minat 

beli  pada Produk Psycone. Penelitian ini menggunakan 94 responden dimana 

data diperoleh dari kuesioner yang disebarkan secara online melalui google 

form. Data tersebut kemudian diolah menggunakan software SPSS (Statistical 

Package for the Social Sciences). Hasil pengolahan SPSS menunjukkan bahwa 

kualitas produk, harga, dan word of mouth berpengaruh secara positif terhadap 

minat beli. Melalui penelitian ini diharapkan bahwa Psycone dapat 

mempertahankan kualitas produk yang baik, memiliki harga yang terjangkau, 

dan meningkatkan potensi word of mouth agar dapat meningkatkan minat beli 

Kata Kunci : Kualitas Produk, Harga, Word Of Mouth, Minat Beli 
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THE EFFECT OF PRODUCT QUALITY, PRICE, AND WORD OF 

MOUTH ON CONSUMER PURCHASE INTENTION IN PSYCONE 

PRODUCTS IN SURABAYA 

 

ABSTRACT 

The growth of the food and beverage sector in Indonesia experiences rapid development every 

year. This causes the food and beverage industry to become one of the sectors that is seen and 

promising. This makes companies need alignment between product quality, price and word of 

mouth for their products. High and good product quality accompanied by an affordable price 

will be an added value for the product. Word of Mouth will also affect sales of these products 

which will increase consumer buying interest in the product. This study was conducted to 

determine whether product quality, price, and word of mouth affect buying interest in Psycone 

Products. This study used 94 respondents where the data were obtained from questionnaires 

distributed online via google form. The data is then processed using SPSS (Statistical 

Package for the Social Sciences) software. The results of SPSS processing show that product 

quality, price, and word of mouth have a positive effect on buying interest. Through this 

research, it is hoped that Psycone can maintain good product quality, have affordable prices, 

and increase the potential for word of mouth in order to increase buying interest. 

 

Keywords : Product Quality, Price, Word Of Mouth, Purchase Intention 

 


		2022-03-20T17:43:03-0700
	Digitally verifiable PDF exported from www.docusign.com




