
CHAPTER 5 

CONCLUSION AND SUGGESTION 

 

5.1 Conclusion 

In brief, this study is conducted since people use different language styles 

in communicating with other people via SMS. It tries to find the language styles 

encountered the most frequently in the SMS and the factors affecting the styles. The 

students of the English Department of Widya Mandala University were taken as the 

subjects for this study. Their SMS’s were used as the data. Some related concepts 

were used to support this study. 

In order to find out the language styles encountered in the participants’ 

SMS and the social factors which influenced the styles, the writer did a research 

using a method. First, the data was collected. Then, it was selected. The SMS which 

is not appropriate was dropped. Next, the data was analyzed based on the parameters 

(frozen, formal, consultative, casual, and intimate styles, and also Holmes’ social 

factors of communicative interaction). After that, the analysis findings were 

formulated and discussed. Last, the conclusion was made.  

The writer found that only four of five language styles by Martin Joos 

were encountered in the SMS of the students. The language styles were Formal, 

Consultative, Casual, and Intimate styles. The most frequently style used was Casual 

style, which got the highest percentage 75,3%. It was foolowed by Consultative and 

Intimate styles in the second place with 9,1%. And the least style with the lowest 

percentage of occurrence frequency is Formal style 6,5%. 
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The writer also concludes that only three of four Holmes’ social factors 

(participants, topic, and function) influenced the language style. Apparently, the 

participants were the most important factors which gave the biggest influence in 

choosing certain language style. It includes the relationship of the participants, the 

age difference, and the social status of the participants. In addition, the limited 

numbers of SMS characters in the cell-phones also gave much influence in 

determining the language styles used. In fact, the limited numbers of SMS characters 

made the students use a lot of shortened words and abbreviations, which made the 

SMS categorized as Casual (the most frequently used style). The least influential 

factors for the student writing the SMS were the topic and the function. 

In short, the writer found out that since the numbers of characters in SMS 

is limited, the senders tend to use Casual style in which there are many non-standard 

abbreviations that older people might difficult to understand the meaning of the 

abbreviations. For some participants, instead of using abbreviations, they prefer to 

write the sentence fully and complete grammatically. If one delivery does not take in 

all information they want to deliver via SMS, they will continue it on the next SMS. 

This is caused by their main consideration that is to whom the SMS is directed, 

especially to older and respectful people. 

    

5.2 Suggestion 

The making of this thesis has some shortcomings and it is still far from 

being perfect.  The inability to collect more data from the students of all semesters is 

the main weakness of this study. Since, in this study, Intimate style was found the 

least in frequency of occurrence, whereas it may be plenty of Intimate style 

encountered in the SMS if only the writers could get more data. Therefore, there are 

57  



some suggestions that the writer would suggest to the next researchers who will deal 

with the same field of study that the writer took. 

For the next researchers who are interested in doing the same research, 

the writer would like to suggest them to use more theories related to this field of 

study. And also hopefully next researchers can find more problems to be discussed.   

In this thesis, the writer was not able to get the data from the students of 

all semesters because of the limited time she had. Therefore the writer hopes, in the 

next study which will take English Department students or other group of people as 

their participants, the next researchers will be able to collect more data from all 

semester students or more participants to gain a better result.  
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	ABSTRACT  
	 The analysis of the first data (the language styles of the SMS) brought the following results: only four of five language styles of Joos were used by the students in their SMS. And, the language style used the most frequently was the Casual Style (75,3%). It was followed by the Consultative Style and the Intimate style at the same place (9,1%). The Formal Style was at the fourth place (6,5%). Nobody used the Frozen Style (0%). The result of the analysis showed that only three (participants, topic, and function) out of four Holmes’ social factors influenced the language styles used by the participants. Participants factor is the most dominant factor while topic and function are the least dominant factors. In addition, there is one more factor which gave much influence on the language styles that is the limited numbers of SMS characters in the cell-phones. 
	 This study is still far from being perfect. It is suggested that further research on the same topic is carried out with more theories, and more subjects from all semesters or other group of people in order to gain better results with less shortcomings.  


