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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh product quality dan
brand image terhadap buying decision melalui competitive advantage pada merek
Manulife di surabaya. Teknik pengambilan sampel yang digunakan adalah non
probability dengan purposive sampling. Sampel yang digunakan saat ini sejumlah
150 responden. Persyaratan responden dalam penelitian ini adalah berusia minimal
17 tahun, berdomisili di Surabaya, merupakan nasabah dari asuransi PT Asuransi
Jiwa Manulife. Teknik analisis data yang digunakan adalah SEM-PLS.

Hasil penelitian ini menunjukkan bahwa product quality berpengaruh positif
dan signifikan terhadap competitive advantage, dan juga berpengaruh positif dan
signifikan terhadap buying decision. Brand image berpengaruh positif dan
signifikan terhadap competitive advantage dan juga berpengaruh positif dan
signifikan terhadap buying decision. Product quality berpengaruh positif dan
signifikan terhadap buying decision melalui competitive advantage, dan brand
image berpengaruh positif dan signifikan terhadap buying decision melalui
competitive advantage dan competitive advantage berpengaruh positif dan
signifikan terhadap buying decision.

Saran dari peneliti untuk PT Asuransi Jiwa Manulife yaitu perusahaan perlu
meningkatkan product quality, brand image, dan competitive advantage, agar
konsumen memutuskan untuk membeli produk tersebut. sehingga menciptakan
buying decision sehingga perusahaan memiliki keunggulan bersaing dan citra
merek semakin baik.

Kata Kunci: Product Quality, Brand Image, Competitive Advantage, Buying
Decision.
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THE EFFECT OF PRODUCT QUALITY AND BRAND IMAGE ON
BUYING DECISIONS THROUGH COMPETITIVE ADVANTAGE ON
THE MANULIFE BRAND IN SURABAYA

ABSTRACT

This study aims to analyze the effect of product quality and brand image on
buying decisions through competitive advantage on the Manulife brand in
Surabaya. The sampling technique used is non-probability with side purposive. The
sample used today is 150 respondents. Requirements for respondents in this study
are at least 17 years old, domiciled in Surabaya, are customers of PT Asuransi Jiwa
Manulife insurance. The data analysis technique used is SEM-PLS.

The results of this study indicate that product quality has a positive and
significant effect on competitive advantage, and also has a positive and significant
effect on buying decisions. Brand image has a positive and significant effect on
competitive advantage and also has a positive and significant effect on buying
decisions. Product quality has a positive and significant effect on buying decisions
through competitive advantage, and brand image has a positive and significant
effect on buying decisions through competitive advantage and competitive
advantage has a positive and significant effect on buying decisions.

Suggestions from researchers for PT Asuransi Jiwa Manulife, namely
companies need to improve product quality, brand image, and competitive
advantage, so that consumers decide to buy these products.

Key Words : Product Quality, Brand Image, Competitive Advantage, Buying
Decision.
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