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ABSTRACT

Analysis the elements of brand association (perceived value, brand
personality, organization association) to brand image GameQuarters Vanguard in
Surabaya uses independent variable (perceived value, brand personality, brand
organization association) and dependent variable (brand image), which is the
purposes are to analyze the influence (simultant and partial) from independent
variable to dependent variable using hypothesis test and regression multiple
analysis to know which independent variable have a dominant influence to
dependent variable. Sampling has taken 100 respondents by non random with
purposive sampling. Based on regression multiple analysis, Y = -1.052 + 0.568
X1 + 0.228 X2 + 0.518 X3 + e. Independent variable which have dominant
influence to dependent variable is perceived value (X1), after that organization
association (X3) and brand personality (X2). All of the independent variable
(perceived value, brand personality, organization association) have a partial
influence, also simultant influence (84,4%) to dependent variable (brand image),
the residue (15,6%) is influenced by other variable out of 3 independent variable
that have been researched

Key words: perceived value, brand personality, organization association, brand
image
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