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ANALYSIS OF FACTORS AFFECTING THE INTENTION TO BUY
TICKETS ONLINE TRAIN IN SURABAYA

Satriya binangkit
Satriyabinangkit@yahoo.com
Abstract

Research conducted aimed to determine the factors that influence
consumer purchase intention on train tickets online in Surabaya. Variables
used in this study is Trust in online stores, Perceived risk, Perceived ease of
use, perceived usefulness, attitude toward online purchasing and Purchase
Intention.

This study uses SEM (Structural Equation Modeling), sampling
technique in this study using a non-probability sampling study that used
samples of 150 respondents. Characteristics of the sample are people
who've made a purchase train tickets online

The results showed that trust in online stores negatively affects
perceived risk, perceived risk influences on Attitude toward online
purchasing is negative, the effect of Perceived ease of use of the Perceived
usefulness is positive. Perceived usefulness positive effect on Attitude
toward online purchasing, online purchasing Attitude toward positive effect
on Purchase intention.

Keywords: Trust in online stores, Perceived risk, perceived ease of use,
perceived usefulness, Purchase intenton
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Abstrak

Penelitian yang dilakukan bertujuan untuk mengetahui faktor-
faktor yang mempengaruhi niat beli konsumen pada tiket kereta online di
Surabaya. Variable yang digunakan dalam penelitian ini adalah Trust in
online store, Perceived risk, Perceived ease of use, perceived usefulness,
attitude toward online purchasing dan Purchase Intention.

Penelitian ini menggunakan metode SEM (Structural Equation
Modeling), Teknik pengambilan sampel pada penelitian ini menggunakan
non-probability sampling sampel yang digunakan penelitian ini sebesar 150
respoden. Karakteristik sampel yaitu masyarakat yang pernah melakukan
pembelian tiket online kereta api

Hasil penelitian menunjukkan bahwa trust in online store berpeng
aruh negatif terhadap perceived risk , pengaruh perceived risk terhadap
Attitude toward online purchasing adalah negatif, pengaruh Perceived ease
of use terhadap Perceived usefulness adalah positif. Perceived usefulness
berpengaruh positif terhadap Attitude toward online purchasing, Attitude
toward online purchasing berpengaruh positif terhadap Purchase intention.

Kata Kunci: Trust in online store, Perceived risk, perceived ease of use,
perceived usefulness, Purchase intenton
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