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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh kualitas produk, citra merek 

dan harga terhadap keputusan pembelian Honda Beat. Populasi pada penelitian ini 

ialah 100 pembeli Honda Beat di Dealer Nusa Motor Caruban. Pengumpulan data 

responden menggunakan kuesioner melalui googleform. Teknik analisis data yang 

digunakan ialah regresi linear berganda yang dioalah menggunakan program SPSS 

23. Hasil pengujian hipotesis menunjukkan bahwa kualitas produk, citra merek dan 

harga berpengaruh signifikan dan positif terhadap keputusan pembelian. Maka, dealer 

harus terus meningkatkan kualitas produk baik dari segi daya tahan produk, 

perawatan produk saat berada di dealer, maupun saat proses distribusi ke pembeli. al 

ini bertujuan untuk lebih meningkatkan keinginan konsumen untuk membeli produk 

tersebut 

Kata Kunci: Kualitas Produk, Citra Merek, Harga, Keputusan Pembelian. 
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EFFECT OF PRODUCT QUALITY, PRICE AND BRANF IMAGE ON 

PURCHASING DECISIONS HONDA BEAT AT NUSA MOTOR CARUBAN 

DEALERS 

 

ABSTRACT 

The purpose of this study was to determine the effect of product quality, brand image 

and price on purchasing decisions for Honda Beat. The population in this study were 

100 Honda Beat buyers at the Nusa Motor Caruban Dealer. Collecting respondent 

data using a questionnaire through googleform. The data analysis technique used is 

multiple linear regression which is processed using the SPSS 23 program. The results 

of hypothesis testing indicate that product quality, brand image and price have a 

significant and positive effect on purchasing decisions. Therefore, dealers must 

continue to improve product quality both in terms of product durability, product 

maintenance while at the dealership, as well as during the distribution process to 

buyers. This aims to further increase the consumer's desire to buy the product. 

Keywords: product quality, brand image, price, purchase decision. 

 

 

 

 


