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Pengaruh Dimensi Ekuitas Merek Terhadap Keputusan Pembelian Pasta 

Gigi Pepsodent (Studi Empiris Pada Konsumen Supermarket Luwes Ngawi) 

ABSTRAK 

Penelitian ini bertujuan untuk menguji signifikansi pengaruh dimensi 

ekuitas merek terhadap keputusan pembelian pasta gigi pepsodent pada 

Supermarket Luwes Ngawi. Sampel yang digunakan dalam penelitian ini 

sebanyak 100 responden dengan teknik purposive sampling. Teknis analisis data 

menggunakan regresi linier berganda. Hasil penelitian menunjukkan bahwa 

variabel kesadaran merek, asosiasi merek, persepsi kualitas dan loyalitas merek 

berpengaruh positif signifikan terhadap keputusan pembelian. Nilai koefisien 

determinasi ( ) sebesar 80% artinya variabel kesadaran merek, asosiasi merek, 

persepsi kualitas dan loyalitas merek terhadap keputusan pembelian menjelaskan 

pengaruh sebesar 80% sedangkan sisanya sebesar 20% yang dipengaruhi oleh 

variabel lain.  

Kata Kunci : Kesadaran Merek, Asosiasi Merek, Persepsi Kualitas, Loyalitas 

Merek dan Keputusan Pembelian. 
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The Effect of Brand Equity Dimensions on Pepsodent Toothpaste Purchase 

Decisions (Empirical Study of Luwes Ngawi Supermarket Consumers ) 

ABSTRACT 

This study aims to examine the significance of the effect of brand equity 

dimensions on purchasing decisions pepsodent toothpaste at Luwes 

Ngawi Supermarket . The sample used in this study were 100 respondents with 

a purposive sampling technique . The data analysis technique uses multiple linear 

regression. The results showed that the variables of brand awareness, brand 

association, perceived quality and brand loyalty had a significant positive effect 

on purchasing decisions. The coefficient of determination ( R2
) is 80%. This 

means that the variable brand awareness, brand association, perceived quality and 

brand loyalty towards purchasing decisions explains the effect of 80% while the 

remaining 20% is influenced by other variables.  
Keywords : Brand Awareness, Brand Association, Quality Perception, Brand Loyalty 

and Purchasing Decisions. 


