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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh employer branding terhadap 

turnover intention melalui employee engagement sebagai variabel mediasi pada 

perawat tidak tetap RSUD X. Teknik pengumpulan data dalam penelitian ini 

menggunakan kuesioner. Populasi dalam penelitian ini berjumlah 102 perawat 

tidak tetap dan sekaligus digunakan sebagai sampel penelitian. teknik 

pengambilan menggunakan teknik sampel jenuh. Teknik analisis data 

menggunakan analisis deskriptif dan uji analisis path dengan bantuan aplikasi 

SPSS versi 22.0. Hasil penelitian menunjukan bahwa employer branding tidak 

berpengaruh signifikan dan bernilai negatif terhadap turnover intention, employer 

branding berpengaruh signifikan dan positif terhadap employe engagement, 

employee engagement tidak berpengaruh signifikan dan bernilai negatif terhadap 

turnover intention dan tidak terdapat peran mediasi employee engagement pada 

hubungan employer branding terhadap turnover intention. 

 

Kata kunci : Employer Branding, Employee Engagement, Turnover Intention 
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ABSTRACT 

 

This study aims to analyze the influence of employer branding on turnover 

intention through employee engagement as a mediation variable in contract 

nurses RSUD X. Data collection techniques in this study using questionnaires. 

The population in this study amounted to 102 contract nurses and was also used 

as a research sample. sampling techniques using saturated sample techniques. 

Data analysis techniques using descriptive analysis and path analysis test with the 

help of SPSS application version 22.0. The results showed that employer branding 

has no significant effect and negative value on turnover intention, employer 

branding has a significant and positive effect on employee engagement, employee 

engagement has no significant effect and negative value on turnover intention and 

there is no role of employee engagement mediation on employer branding 

relationship on turnover intention. 
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