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ABSTRAK 

 Penelitian ini mempunyai tujuan untuk meneliti pengaruh dari Experiential 

Marketing, Service Quality, dan Custumer Satisfaction terhadap Repurchase 

Intention Hoka Hoka Bento di Surabaya. Teknik pengambilan sampel data 

menggunakan non probability sampling dengan cara Purposive Sampling. Sampel 

yang digunakan sebesar 150 responden yang merupakan pelanggan dari Restoran 

Hoka Hoka Bento di Surabaya. Untuk alat mengumpulkan data menggunakan 

Kuisoner Online melalui Google form. Teknik analisis data menggunakan 

Structural Equations Modelling dengan menggunakan program LISREL.  

 Hasil penelitian ini dapat memberi bukti bahwa experiential marketing 

memiliki pengaruh positif dan signifikan terhadap customer satisfaction, service 

quality memiliki pengaruh positif dan signifikan terhadap customer satisfaction, 

experiential marketing memiliki pengaruh positif dan signifkan terhadap 

repurchase intention, service quality memiliki pengaruh positif dan signifikan 

terhadap repurchase intention, costumer satisfaction memiliki pengaruh positif 

dan signifkan terhadap repurchase intention.  

Kata kunci:  Experiential marketing, service quality, costumer satisfaction,  

  repurchase intention  
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THE EFFECT OF EXPERIENTIAL MARKETING, SERVICE QUALITY 

 AND CUSTOMER SATISFACTION ON REPURCHASE 

 INTENTION IN HOKA HOKA BENTO SURABAYA 

 

ABSTRACT 

 

 This study aims to examine the influence of Experiential Marketing, 

Service Quality, and Customer Satisfaction on Repurchase Intention of Hoka 

Hoka Bento in Surabaya. The data sampling technique used non probability 

sampling by means of purposive sampling. The sample used is 150 respondents 

who are customers of the Hoka Hoka Bento Restaurant in Surabaya. For data 

collection tools using the Online Questionnaire via Google form. The data 

analysis technique used Structural Equations Modeling using the LISREL 

program. 

The results of this study can provide evidence that experiential marketing has a 

positive and significant effect on customer satisfaction, service quality has a 

positive and significant effect on customer satisfaction, experiential marketing has 

a positive and significant effect on repurchase intention, service quality has a 

positive and significant impact on repurchase intention. , customer satisfaction 

has a positive and significant effect on repurchase intention. 

Keywords:  Experiential marketing, service quality, customer satisfaction,  

  repurchase intention 


