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ABSTRAK

NATHANIA DWI ARISTA. NRP.1423016121. MOTIF GENERASI MILENIAL
DALAM MENGAKSES AKUN TWITTER @E100SS.

Penelitian ini berfokus pada motif generasi milenial Surabaya dalam mengakses
akun Twitter milik @e100ss. Penelitian ini menggunakan teori Uses and
Gratifications dengan variabel Gratification Sought (Kepuasan yang dicari).
Tujuan dalam penelitian ini adalah untuk mengetahui apa saja motif generasi
milenial Surabaya ketika mengakses akun Twitter @e100ss. Peneliti ingin berfokus
pada motif generasi milenial Surabaya dalam mengakses akun Twitter @e100ss
yang dijelaskan oleh Anita Whitting & David William tentang pembahasannya
mengenai “Why People Use Social Media?” yang mengemukakan 10 klasifikasi
motif atau tujuan dalam penggunaan media sosial, yaitu: Social Interaction,
Information Seeking, Pass Time, Enterteinment, Relaxation, Expression of
Opinions, Communicatory Utility, Convenience Utility, Information Sharing dan
Knowledge About Each Others. Hasil penelitian ini menunjukkan bahwa motif yang
memiliki nilai mean tinggi adalah motif pencarian informasi dan motif pengetahuan
terhadap orang lain.

Kata Kunci: Uses and Gratifications, Motif, Sosial Media, Twitter @e100ss
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ABSTRACT

NATHANIA DWI ARISTA. NRP 1423016121. MILENNIAL GENERATION
MOTIVES IN ACCESSING @E100SS TWITTER ACCOUNT.

This research focuses on the motives of the Surabaya millennial generation in
accessing @ e100ss' Twitter account. This study uses the theory of Uses and
Gratifications with the Gratification Sought variable (the satisfaction sought). The
purpose of this research is to find out what are the motives of the Surabaya
millennial generation when accessing the Twitter account @ e100ss. Researchers
want to focus on the motives of the Surabaya millennial generation in accessing the
Twitter account @ €100ss as explained by Anita Whitting & David William
regarding their discussion of "Why People Use Social Media?" which suggests 10
classifications of motives or goals in the use of social media, namely: Social
Interaction, Information Seeking, Pass Time, Entertainment, Relaxation,
Expression of Opinions, Communicatory Utility, Convenience Utility, Information
Sharing and Knowledge About Each Others. The results of this study indicate that
the motive that has a high mean value is the motive for seeking information and the
motive for knowledge of others.

Keywords: Uses and Gratifications, Motive, Social Media, @el100ss Twitter
Account
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