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ABSTRACT

EFFECT OF SERVICE QUALITY AND PROMOTION ON
CONSUMER’S BUYING INTEREST "THE HISTORICA"

Food and beverages nowadays are very well known in public, because
every people need food so opportunities for business in food and beverages are
wide open, business food and beverages influenced by various factors one of
them is service quality and promotion. The purpose of this study was to analyze
the effect of service quality and promotion on customer’s buying interest. The
research was conducted by distributing questionnaires to residential areas, the
general public, friends, and relatives. The questionnaires were carried out to 249
respondents but only 156 respondents met the criteria for respondents and face
validity. The study used respondents with the criteria aged 17-55 years, male and
female, and domiciled in the city of Surabaya. In this study, multiple linear
regression analysis based on the T-test was used to explain the effect of an
independent variable on the dependent variable. From the research results, it
can be concluded that there is an effect of service quality and promotion on

consumer’s buying interest.

Keywords: food and beverages, service quality, promotion, buying interest, linear regression,
t-test.
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ABSTRAK

PENGARUH KUALITAS PELAYANAN DAN PROMOSI TERHADAP
MINAT BELI KONSUMEN “THE HISTORICA”

Bisnis makanan dan minuman di zaman sekarang sudah tidak lagi asing
di kalangan masyarakat sebab manusia membutuhkan makanan, sehingga
peluang untuk bisnis dalam bidang food and beverages terbuka lebar dan dalam
bidang makanan dan minuman dipengaruhi oleh berbagai faktor salah satunya
seperti promosi dan kualitas pelayanan. Tujuan dari penelitian ini untuk
menganalisa pengaruh kualitas pelayanan dan promosi terthadap minat beli
konsumen. Penelitian dilakukan dengan melakukan penyerbaran kuesioner
dilakukan pada teman sekitar, kerabat, kawasan perumahan sekitar, dan
masyarakat umum. Penyebaran kuesioner dilakukan kepada 249 responden dan
total kuesioner yang memenuhi syarat kriteria responden dan face validity
sebanyak 156 responden. Penelitian menggunakan responden dengan kriteria
Usia 17-55 tahun, jenis kelamin pria dan wanita, dan berdomisili di Kota
Surabaya. Pada penelitian ini digunakan analisis regresilinier berganda
berdasarkan Uji-T digunakan untuk menerangkan pengaruh suatu variabel
bebas terhadap variabel terikat. Dari hasil penelitian dapat disimpulkan terdapat
pengaruh kualitas pelayanan dan promosi terhadap minat beli konsumen.

Kata kunci: makanan dan minuman, kualitas pelayanan, promosi, minat beli,

regresi linier, uji-t.



