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ABSTRAK

Hansel Richard Gunawan. NRP.1423017087. KEPUASAN PENONTON
SURABAYA DALAM MENONTON TAYANGAN INDONESIAN IDOL Dl
TELEVISI DAN YOUTUBE.

Penelitian ini bertujuan untuk mengetahui kepuasan penonton Surabaya dalam
menonton tayangan Indonesian Idol di televisi dan youtube. Pada penelitian ini,
peneliti menggunakan teori Uses and Gratification dengan indikator variabel
Gratification Sought (GS) dan Gratification Obtained (GO) untuk Televisi dan
Youtube. Objek penelitian ini adalah kepuasan dan subjek penelitian ini adalah
penonton surabaya yang berusia 15-54 tahun yang pernah menonton tayangan
Indonesian Idol. Indikator kepuasan pada televisi yaitu: pass time, entertainment,
information, escape, relaxation, dan status enhancement. Indikator kepuasan pada
youtube yaitu: social interaction, information seeking, pass time, entertainment,
relaxation, communicatory utility, dan convenience utility. Penelitian ini
menggunakan pendekatan kuantitatif dengan jenis penelitian eksplanatif dan
metode survei menggunakan kuesioner untuk mengumpulkan data. Pada
penelitian ini kepuasan penonton surabaya dalam menonton tayangan Indonesian
Idol di televisi dan youtube menunjukkan perbandingan mean GS GO pada
televisi dan youtube adalah puas.

Kata Kunci : Kepuasan, Penonton Surabaya, Gratification Sought, Gratification
Obtained, Indonesian Idol, Televisi, Youtube.
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ABSTRACT

Hansel Richard Gunawan. NRP.1423017087. SATISFICATION OF AUDIENCE
IN SURABAYA BY WATCHING INDONESIAN IDOL ON TELEVISION AND
YOUTUBE.

This study aims to know the satisfication of audience in Surabaya by watching
Indonesian Idol on television and youtube. In the research, the researcher are
using Uses and Gratification theory with variable indicator Gratification Sought
(GS) and Gratification Obtained (GO) for Television dan Youtube. The object of
research is satisfication and the subject of research is audience in Surabaya who
15-24 years old and also once watching Indonesian lIdol. The indicator of
satisfication on television is: pass time, entertainment, information, escape,
relaxation, dan status enhancement. The indicator of satisfication on youtube is:
social interaction, information seeking, pass time, entertainment, relaxation,
communicatory utility, dan convenience utility. This research is using the
quantitative as the approach with explanative research and survey as the method
using questionnaire to collect data. In the research, satisfication of audience in
surabaya by watching Indonesian Idol on television and youtube show ratio of
mean GS GO of television and youtube is satisfied.

Keywords : Satisfication, Audience In Surabaya, Gratification Sought,
Gratification Obtained, Indonesian Idol, Television, Youtube.
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