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ABSTRAKSI

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif dimensi
e-WOM vyang terdiri atas concern for other, expressing positive feeling, economic
incentive, platform assistance dan helping the company terhadap keputusan
berkunjung di Taman Wisata Geni Langit. Sampel yang digunakan dalam
penelitian ini adalah sebanyak 100 responden yang dipilih dengan teknik
purposive sampling. Teknik analisis data menggunkan regresi linier berganda.
Hasil penelitian menunjukkan bahwa variabel concern for other dan expressing
positive feeling tidak berpengaruh terhadap keputusan berkunjung, sedangkan
variabel economic incentive, platform assistance dan helping the company
berpengaruh signifikan dan positif terhadap keputusan berkunjung. Variabel e-
WOM vyang terdiri atas concern for other, expressing positive feeling, economic
incentive, platform assistance dan helping the company secara bersama-sama
berpengaruh signifikan dan positif terhadap keputusan berkunjung di Taman
Wisata Geni Langit. Nilai koefisien determinasi (R?) sebesar 0,379 (37,9%)
artinya variabel concern for other, expressing positive feeling, economic incentive,
platform assistance dan helping the company terhadap keputusan berkunjung
menjelaskan pengaruh sebesar 37,9%. Dalam penelitian ini variabel yang
dominan berpengaruh terhadap keputusan kerkunjung adalah vaiabel platform
assistance.

Kata Kunci: E-WOM, Keputusan Berkunjung.
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ANALYSIS OF E-WOM’S EFFECT ON INSTAGRAM SOCIAL MEDIA
ON VISITING DECISION IN TAMAN WISATA GENI LANGIT PONCOL
MAGETAN

ABSTRACT

This study aims to examine the significance of the effect of e-WOM on the
decision to visit Taman Wisata Geni Langit. The sample used in this study were
100 respondents who were selected by purposive sampling technique. The data
analysis technique used multiple linear regression. The results showed that the
variable concern for other and expressing positive feeling had no effect on visiting
decisions, meanwhile the economic incentive, platform assistance and helping the
company variables have a significant and positive effect on visiting decisions. E-
WOM variable consisting of concern for other, expressing positive feelings,
economic incentives, platform assistance and helping the company together have a
significant and positive effect on the decision to visit Geni Langit Tourism Park.
The coefficient of determination (R?) of 0.379 (37.9%) means that the variable
concern for other, expressing positive feelings, economic incentives, platform
assistance and helping the company on visiting decisions explains the effect of
37.9%. In this study, the dominant variable that affects the visit decision is the
platform assistance variable.

Keywords: E-WOM, Visit Decision.
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