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ABSTRAK 

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif harga, 

reputasi vendor, dan ulasan produk terhadap keputusan pembelian konsumen di 

Shopee. Sampel dalam penelitian ini adalah konsumen yang pernah membeli 

produk online di Shopee dengan jumlah sampel sebanyak 100 responden 

menggunakan teknik purposive sampling dan proportionate stratified random 

sampling. Teknik analisis menggunakan regresi linier berganda yaitu uji t dengan 

bantuan program SPSS 22 for windows. Hasil penelitian ini menemukan bahwa 

harga, reputasi vendor, dan ulasan produk secara parsial berpengaruh signifikan 

dan positif terhadap keputusan pembelian konsumen di Shopee. Nilai koefisien 

determinasi (R²) sebesar 0,669 (66,9%) artinya 66,9% variabel keputusan 

pembelian dipengaruhi oleh variabel harga, reputasi vendor dan ulasan produk, 

sedangkan sisanya 33,1% dipengaruhi oleh variabel lain yang tidak ada dalam 

persamaan model regresi ini. Dalam penelitian ini variabel yang dominan 

berpengaruh terhadap keputusan pembelian adalah variabel reputasi vendor.     

 

Kata Kunci: Harga, Reputasi Vendor, Ulasan Produk, dan Keputusan 

Pembelian. 
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THE EFFECT OF PRICE, VENDOR REPUTATION, AND PRODUCT 

REVIEWS ON CONSUMER PURCHASING DECISIONS AT SHOPEE 

 ABSTRACT 

This study aims to test the significance of the positive effect of price, 

vendor reputation, and product reviews on consumer purchasing decisions at 

Shopee. The sample in this study were consumers who had purchased online 

products at Shopee with a total sample of 100 respondents using purposive 

sampling technique and proportionate stratified random sampling. The analysis 

technique used multiple linear regression, namely the t test with the help of the 

SPSS 22 for windows program. The results of this study found that price, vendor 

reputation, and product reviews partially have a significant and positive effect on 

consumer purchasing decisions at Shopee. The coefficient of determination (R²) of 

0.669 (66.9%) means that 66.9% of the purchasing decision variable is influenced 

by price, vendor reputation and product reviews, while the remaining 33.1% is 

influenced by other variables not in the regression model equation. this. In this 

study, the dominant variable that affects purchasing decisions is vendor reputation 

variable. 

Keywords: Price, Vendor Reputation, Product Reviews, and Purchase Decisions 

 

 

 

 

 

 

 

 

 

 




