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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji secara empiris pengaruh kualitas 

produk, citra merek terhadap keputusan pembelian pada konsumen minuman 

Fremilt outlet Abdurrahman Saleh Kota Madiun. Pengambilan sampel dalam 

penelitian ini adalah pembeli minuman fremilt di oultet Abdurahhman Saleh 

dengan jumlah 100 responden dengan teknik sampling purposive. Teknik analisis 

menggunakan regresi linear berganda dengan uji t. Hasil penelitian  menunjukkan 

bahwa variabel kualitas produk dan citra merek secara parsial berpengaruh positif 

signifikan terhadap keputusan pembelian produk Fremilt. Nilai koefisien 

determinasi (R
2
) sebesar 36% variasi keputusan pembelian dipengaruhi oleh 

variabel kualitas produk dan citra merek dan 64% dipengaruhi oleh faktor lain. 

 

 

Kata kunci: kualitas produk, citra merek , keputusan pembelian. 
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The Effect Of Product Quality And Brand Image On Purchase Decision 

(A Case Of Fremilt Comsumers At Abdurrahman Saleh Madiun Outlet) 

ABSTRACT 

 

This research aims to analyze the effect of quality product and brand image on 

purchase decision consumers of Abdurrahman Saleh Madiun outlet. The 

population are 100 consumers who buy a product of Fremilt at Abdurrahman 

Saleh Madiun outlet with sampling purposive technique. Sample sellection in this 

research who are buying fremilt at Abdurahhman Saleh outlet with 100 

respondents and using purposive sampling technique. The analysis technique uses 

multiple linear regression with t test. The results showed that the product quality 

and brand image variables partially had a significant positive effect on purchasing 

decisions for Fremilt products. The coefficient of determination (R2) of 36% is 

influenced by independent variables and 64% is influenced by other factors 

 

Keywords: quality product, brand image, purchase decision 
 


