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ABSTRAK 

 

 

Reyan Shofya Diharja NIM. 1423016063. PENERIMAAN CATCALLING 

DALAM IKLAN “SHIMMER IN THE DARK: JIMMY CHOO CR18 

FEATURING CARA DELEVINGNE” DI YOUTUBE. 

Catcalling adalah bentuk pelecehan seksual secara verbal yang dilakukan di 

tempat publik. Fenomena catcalling juga ditampilkan dalam media, salah satunya 

adalah iklan milik Jimmy Choo yang berjudul “Shimmer In The Dark”. Tindakan 

yang ditampilkan pada iklan Jimmy Choo tersebut akan menimbulkan berbagai 

penerimaan dari informan. Oleh karena itu, metode yang digunakan dalam melihat 

pendapat informan adalah dengan Reception Analysis. Metode tersebut akhirnya 

memunculkan penerimaan informan yang menganggap catcalling yang terdapat 

pada iklan merupakan tindakan yang melecehkan orang lain, selain itu ada pula 

informan yang berpendapat bahwa tindakan yang terdapat pada iklan merupakan 

tindakan yang wajar. Mengenai iklan Jimmy Choo, tidak hanya menyampaikan 

pesan eksplisit, namun juga pesan implisit berupa tindakan catcalling secara 

verbal dan nonverbal. Oleh karena itu, tiga informan berada dalam oppositional 

position karena mereka cenderung menolak bahwa iklan Jimmy Choo 

mengandung unsur catcalling. Sementara dua informan menempati dominant 

position karena cenderung menerima bahwa terdapat tindakan catcalling dalam 

iklan Jimmy Choo. Terakhir, satu informan menduduki negotiated position karena 

ia memang menerima namun tidak sepenuhnya menolak mengenai pesan 

catcalling. Dengan demikian dapat disimpulkan, penerimaan mengenai catcalling 

masih cenderung ditolak karena dipengaruhi oleh pengalaman dan pemahaman 

informan bahwa iklan Jimmy Choo tidak mengandung unsur catcalling.  

  

 

 

 

 

 

Kata Kunci : Media Massa, Penerimaan,Catcalling, Iklan Jimmy Choo dan 

Reception Analysis. 
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ABSTRACT 

 

 

Reyan Shofya Diharja NIM. 1423016063. ACCEPTANCE OF CATCALLING 

IN "SHIMMER IN THE DARK ADVERTISEMENT: JIMMY CHOO CR18 

FEATURING HOW TO DELEVINGNE" ON YOUTUBE. 

 

Catcalling is a form of verbal sexual abuse that is carried out in a public place. 

Catcalling phenomenon is also displayed in the media, one of which is Jimmy 

Choo's ad titled "Shimmer In The Dark". The action displayed on the Jimmy Choo 

advertisement will lead to various reception from informants. Therefore, the 

method used in seeing informants' opinions is the Reception Analysis. The 

method finally gave rise to the acceptance of informants who considered 

catcalling contained in advertisements as an act that harassed others, in addition 

there were also informants who argued that the actions contained in 

advertisements were reasonable actions. Regarding Jimmy Choo's ad, it not only 

conveys explicit messages, but also implicit messages in the form of verbal and 

nonverbal catcalling. Therefore, three informants are in oppositional position 

because they tend to reject that the Jimmy Choo ad contains a catcalling element. 

While the two informants occupy the dominant position because they tend to 

accept that there are catcalling actions in the Jimmy Choo advertisement. Finally, 

one informant occupies a negotiated position because he does accept but does not 

completely reject the message calling. Thus, it can be concluded that acceptance 

of catcalling still tends to be rejected because it is influenced by the experience 

and understanding of informants that Jimmy Choo's advertisement does not 

contain any element of catcalling. 

 

 

 

 

 

 

Keywords : Mass Media, Reception, Catcalling, Jimmy Choo Advertising and 

Reception Analysis. 


