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ABSTRAK

Opini going  concern merupakan  tanggapan  yang  diterbitkan  oleh  auditor
sehubungan  dengan  kecurigaan  besar  mengenai  kapasitas  perusahaan  dalam  terus
melanjutkan kegiatan usahanya. Perolehan opini going concern dianggap sebagai pertanda
buruk  bagi  pemegang  saham.  Oleh  sebab  itu  manajemen  perusahaan  cenderung
mempraktikkan  opinion shopping agar jangan sampai perusahaannya mendapatkan opini
going concern. Opinion shopping merupakan salah satu bentuk moral hazard manajemen
untuk  pencegahan  perolehan  opini  going  concern.  Opinion  shopping  dilakukan
manajemen  dengan  mempengaruhi  keputusan  auditor  atau  berganti  ke  auditor  lain
sehingga  mau  memberikan  unqualified  opinion.  Moral  hazard manajemen  untuk
mempraktikkan opinion shopping terjadi ketika manajemen perusahaan melakukan suatu
tindakan  yang  tidak  seluruhnya  diketahui  oleh  pemegang  saham.  Moral  hazard
manajemen tersebut mungkin cocok diterapkan dalam situasi tertentu. Namun, seringkali
tidak  semua cara-cara  yang diterapkan  manajemen  dapat  berjalan  secara  efektif  untuk
situasi  yang  berbeda.  Hal  ini  sejalan  dengan  teori  kontinjensi,  dimana  moral  hazard
manajemen  untuk  mempraktikkan opinion  shopping  agar  jangan  sampai  mendapatkan
opini going concern juga menghasilkan pengaruh yang berbeda dalam situasi bervariatif.
Oleh  karena  itu,  peneliti  menambahkan  suatu kondisi  dan  ukuran  yang dapat
mempengaruhi  hubungan  antara  opinion  shopping  terhadap  opini  going  concern.
Penelitian ini membagi kondisi perusahaan menjadi dua, yaitu perusahaan dalam kondisi
non-financial  distress dan financial  distress,  serta  membagi  company  size menjadi
perusahaan besar dan kecil.   

Penelitian  ini  bertujuan  untuk  membuktikan  secara  empiris  pengaruh opinion
shopping terhadap  opini  going  concern dengan  menambahkan  company  size sebagai
variabel kontrol.  Opini going concern dapat diukur dengan melihat opini yang diterima
perusahaan  dari  auditor  yang  dalam  statistika  dinyatakan  sebagai  variabel  dummy.
Perusahaan yang memperoleh opini going concern dari auditor disimbolkan angka 1 dan
yang tidak akan diberi nilai 0. Sementara pada opinion shopping, angka 1 bagi perusahaan
yang melakukan opinion shopping untuk periode berikutnya dan angka 0 bagi perusahaan
yang  tidak  melakukan  opinion  shopping untuk  periode  berikutnya. Financial  distress
diukur dengan model prediksi kebangkrutan Revised Altman yang dikenal dengan istilah Z
score.  Sedangkan,  company size diukur  dengan melihat  nilai  dari  logaritma total  aset.
Objek yang digunakan dalam penelitian ini adalah perusahaan manufaktur yang ter-listing
di  BEI  periode  2013-2017. Sampel  penelitian  dipilih  berdasarkan  metode  purposive
sampling.  Teknik  analisis  data  menggunakan  analisis  regresi  logistik.  Hasil  penelitian
membuktikan bahwa opinion shopping berpengaruh negatif terhadap opini going concern
pada  saat  perusahaan  dalam  kondisi  non-financial  distress.  Opinion  shopping juga
berpengaruh negatif terhadap opini  going concern  pada saat perusahaan dalam kondisi
financial distress. Selain itu, financial distress juga dapat memperkuat pengaruh hubungan
antara  opinion shopping  terhadap  opini  going concern. Hal yang sama juga terjadi pada
perusahaan  besar,  dimana  opinion shopping berpengaruh  negatif terhadap  opini  going
concern. Opinion shopping juga berpengaruh negatif terhadap opini  going concern  pada
perusahaan kecil. Selain itu, perusahaan kecil juga dapat memperkuat pengaruh hubungan
antara opinion shopping terhadap opini going concern.

Kata kunci: Opini Going Concern, Opinion Shopping, Financial Distress, Company Size.
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ABSTRACT

Going concern opinion is a response issued by the auditor in findings of a large
suspicion regarding the company's continuing capacity to continue its business activities.
The  reception  of  going  concern  opinion  is  considered  a  bad  sign  for  shareholders.
Therefore, company management tends to practice opinion shopping so that the company
does  not  get  a  going  concern  opinion.  Opinion  shopping  is  a  form  of  moral  hazard
management to prevent the reception of going concern opinion. Opinion shopping can
performed by management with influencing the auditor's decision or changing to another
auditor so that he is willing to provide an unqualified opinion. Moral hazard management
to practice opinion shopping occurs when company management does an action that is not
fully known by shareholders. Moral hazard management may be suitable to be applied in
certain situations. However, often not all of the ways that management applies can work
effectively  for  different  situations.  As  well  as  contingency  theory,  that  moral  hazard
management to practice opinion shopping so as not to get a going concern opinion also
produces  different  influences  in  varied  situations.  Therefore,  the  researcher  adds  a
condition  and measure  that  can  affect  the  relationship  between  opinion  shopping  and
going concern opinion. This study divides company conditions into non-financial distress
and  financial  distress  conditions,  and  divides  company  size  into  large  and  small
companies.

This  study aims  to  empirically  prove  the  effect  of  opinion  shopping  on going
concern opinion by adding company size as a control variable. Going concern opinion can
be measured by looking at the opinion received by the company from the auditor which is
stated in statistics  as a dummy variable.  Companies that obtain going concern opinion
from auditors are symbolized by number 1 and if not be given a value of 0. While in
opinion shopping, number 1 for companies that do opinion shopping for the next period
and number 0 for companies that do not do opinion shopping for the next period. Financial
distress is measured by the Revised Altman bankruptcy prediction model that known as
the  Z  score.  Meanwhile,  company  size  is  measured  by  looking  at  the  value  of  the
logarithm of total assets. The object used in this study is manufacturing companies listed
on the  Indonesia  Stock Exchange  in  the  period  2013-2017.  The research  sample  was
chosen based on the purposive sampling method. Data analysis techniques using logistic
regression analysis. The results of the study prove that opinion shopping has a negative
effect on going concern opinion when the company is in a non-financial distress condition.
Opinion shopping also has a negative effect on going concern opinion when the company
is in financial distress. In addition, financial distress can also strengthen the influence of
the  relationship  between opinion shopping on going concern opinion.  The same thing
happens to large companies,  where opinion shopping negatively  affects  going concern
opinion. Opinion shopping also has a negative effect on going concern opinion in small
companies.  In  addition,  small  companies  can  also  strengthen  the  influence  of  the
relationship between opinion shopping on going concern opinion.

Keywords:  Going Concern Opinion,  Opinion Shopping,  Financial  Distress,  Company
Size.
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