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ABSTRAK 

 

Julio Caecar Lucien Deu NRP. 1423016044. Hubungan Pelaksanaan 

Program Employee Gathering PT.Semanggi Tiga: Goes to Bali Dengan 

Employee Relations PT.Semanggi Tiga. 

 

Terdapat dua khalayak dalam suatu perusahaan yakni, khalayak eksternal 

atau pihak-pihak dari luar perusahaan dan khalayak internal atau 

karyawan/pegawai dari perusahaan tersebut. Karyawan merupakan aspek 
yang penting bagi kesuksesan organisasi. Sehingga penting bagi perusaahaan 

untuk memperhatikan hubungan antar karyawan dengan melakukan 

kegiatan-kegiatan refreshing guna mengatasi beban kerja mereka. Penelitian 

ini dilakukan untuk mengungkap hubungan pelaksanaan program employee 

gathering PT.Semanggi Tiga Goes to Bali dengan employee relations 

PT.Semanggi Tiga. Penelitian ini memiliki dua variabel yakni employee 

gathering dengan indikator special events perusahaan; meningkatkan 

pengetahuan (knowledge), pengenalan (awareness), upaya pemenuhan selera 

(pleasure), dan menarik simpati atau empati. Sedangkan variabel selanjutnya 

yakni employee relations menggunakan indikator kegiatan employee 

relations; wadah komunikasi dalam lingkup internal yang dilakukan secara 

timbal balik, meminimalisir hambatan komunikasi dan kesalahpahaman yang 
seringkali dapat terjadi antara manjemen dan para stafnya, channel dan media 

komunikasi guna menjelaskan tentang kebijaksanaan, peraturan, dan 

ketatakerjaan, penyampaian keinginan, saran, informasi, ataupun laporan 

kepada pihak manajemen perusahaan. Penelitian ini menggunakan kuesioner 

sebagai instrumen pengumpulan data pada responden yang berjumlah 35 

responden. Dinyatakan bahwa dalam penelitian ini terdapat hubungan yang 

cukup berarti antara pelaksanaan program employee gathering PT.Semanggi 

Tiga: Goes to Bali dengan employee relations PT.Semanggi Tiga. 

 

Kata Kunci: Public Relations, Employee Relations, Employee Gathering, 

Special Events 
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ABSTRACT 

 

Julio Caecar Lucien Deu NRP. 1423016044. The Correlation Between 

Implementation of Employee Gathering PT.Semanggi Tiga : Goes to Bali 

Program with Employee Relations of PT.Semanggi Tiga. 

 

 

There are two existing type of corporate publics; external public in which are 

parties comes from external sphere from its corporate and internal public or 
its employees/staff indefinitely. Employees are essential aspects in the effort 

to achieve corporate’s success. Therefore, it is important for corporate to pay 

attention upon relations between them by doing sort of refreshing activities 

to overcome their workloads. This research has been done to reveal the 

correlation between implementation of employee gathering PT.Semanggi 

Tiga : Goes to Bali program with employee relations of PT.Semanggi Tiga. 

Consisting two variables which are X variable; employee gathering with 

corporate special events indicators; gaining knowledge (knowledge), 

introduction (awareness), effort to fulfill pleasure (pleasure), and drawing 

sympathy or empathy. On the other hand, the Y variable; employee relations 

utilized employee relations activities indicators; internal communication 

scope, minimizing communication barriers and misunderstanding in which 
frequently takes place between management and staffs, communication 

media and channel to explain corporate policies/procedures/desire to be 

delivered/suggests/information/ or reports towards management. This 

research employs questionnaire method to gather data for 35 field 

respondents. It is stated that there is significant relationship between the 

implementation of employee gathering PT.Semanggi Tiga : Goes to Bali 

program with employee relations of PT.Semanggi Tiga. 

 

 

 

Keywords: Public Relations, Employee Relations, Employee Gathering, 
Special Events 

 

 


