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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh pengalaman, kualitas website,
faktor sosial dan rekomendasi, sumber kredibilitas terhadap niat beli dengan mediasi
harapan kinerja pada erigostore.co.id. Sampel yang diambil sebanyak 150 responden
dengan pengambilan teknik sampel non probability sampling dan menggunakan
analisis SEM dengan bantuan program LISREL 8.8. Hasil penelitian menunjukan
adanya hubungan signifikan antara pengalaman, kualitas website, faktor sosial dan
rekomendasi, sumber kredibilitas terhadap niat beli dengan mediasi harapan kinerja
pada erigostore.co.id

Kata kunci: pengalaman, kualitas website, faktor sosial dan rekomendasi, sumber
kredibilitas, niat beli, harapan kinerja, erigostore.co.id
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ABSTRACT

This research is intend to examine the effect of experience, website quality,
social factor and recommendation, source of credibility to purchase intention through
performance expectancy on erigstore.co.id. Sample that used is 150 respondent by
using non probability sampling and using SEM with Lisrel 8.8 program. This study
finds that experience, website quality, social factor and recommendation, source of

credibility has positive effect to purchase intention through performance expectancy
on erigostore.co.id

Keywords: experience, website quality, social factor and recommendation, source of
credibility, purchase intention, performance expectancy, ergiostore.co.ld
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