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ABSTRAK

Maria Clarissa Enggartiasti Passar. NRP 1423015105. Pengaruh Program
Corporate Social Responsibility Japfa Peduli “Bantuan Pembangunan MCK
(Mandi-Cuci-Kakus)” Terhadap Corporate Image PT. Japfa Comfeed
Indonesia Tbk. Unit Sragen Pada Warga Desa Duyungan Kecamatan
Sidoharjo Kabupaten Sragen.

Penelitian ini akan membahas mengenai pengaruh diadakannya
Corporate Social Responsibility terhadap pembentukan citra dari suatu
perusahaan. Dalam hal ini adalah program CSR Japfa Peduli dengan
memberikan bantuan pembangunan MCK (Mandi-Cuci-Kakus) yang
diadakan di Desa Duyungan Kecamatan Sidoharjo Kabupaten Sragen oleh
PT. Japfa Comfeed Indonesia Tbk. Unit Sragen. Peneliti juga meneliti
bagaimana citra perusahaan di mata warga Desa Duyungan Kecamatan
Sidoharjo Kabupaten Sragen. Permasalahan yang terjadi yaitu permasalahan
lingkungan karena adanya warga Desa Duyungan masih buang Buang Air
Besar sembarangan yang menimbulkan polusi air dan udara ditambah
dengan adanya kegiatan produksi perusahaan. Untuk program Corporate
Social Responsibility akan diukur berdasarkan tiga indikator yaitu
sustainability, accountability dan transparency. Lalu untuk Corporate
Image diukur berdasarkan lima indikator vyaitu primary impression,
familiarity, perception, preference, dan position. Penelitian ini
menggunakan pendekatan kuantitatif dengan jenis penelitian eksplanatif
serta menggunakan metode survey dan memakai skala likert untuk
mengukur pernyataan dari responden. Maka dari hasil penelitian ini dapat
disimpulkan bahwa tidak ada pengaruh program CSR Japfa Peduli Bantuan
pembangunan MCK terhadap Corporate Image PT. Japfa Comfeed
Indonesia, Thk. Unit Sragen.

Kata Kunci: Pengaruh, CSR, Japfa Peduli, MCK, Citra Perusahaan
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ABSTRACT

Maria Clarissa Enggartiasti Passar. NRP 1423015105. Influence of
Corporate Social Responsibility Programs Japfa Peduli "Development
Assistance Public Conveniences (Shower-Toilet-Washing)" against the
Corporate Image of PT. Japfa Comfeed Indonesia Thk. Unit Sragen, at
Duyungan Village, District Sidoharjo, Sragen Regency

This research will discuss about the influence of the annual
Corporate Social Responsibility towards the formation of the image of a
company. In this case is the Japfa Peduli CSR programs concerned with
giving development aid Public Conveniences (Shower—Wash-Toilet) which
was held in the village of Duyungan Sub-district and brought in Sragen
district by PT.Japfa Comfeed Indonesia Thk. Unit Sragen. Researchers also
examined how the company's image in the eyes of the citizens of Duyungan
village District Sidoharjo, Sragen Regency. Problems occurred, namely
environmental problems due to Duyungan villagers still dispose of
defecation carelessly causing pollution of water and air plus with the
production activities of the company. Corporate Social Responsibility for
the program will be measured by three indicators, namely Sustainability,
Accountability and Transparency.Then for Corporate Image is measured
based on five indicators i.e. Primary Impression, Familiarity, Perception,
Preference, and Position. This research uses a quantitative approach to the
type of research and using the eksplanatif method of the likert scale and put
on a survey to gauge assertion of the respondent.Then later from this
research it can be concluded that there is no influence of Japfa Peduli CSR
program development assistance sanitary facility against the Corporate
Image of PT.Japfa Comfeed Indonesia Tbk. Unit Sragen.

Key Words: Influence, CSR, Japfa Peduli, Sanitary facility, Corporate

Image
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