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PENGARUH INTRINSIC MOTIVATION DAN EXTRINSIC MOTIVATION
TERHADAP PURCHASE INTENTION MELALUI FLOW EXPERIENCE
DAN SUBJECTIVE WELL-BEING UNTUK PRODUK UTILITY PADA
TOKO ONLINE BUKALAPAK

ABSTRAK

Kegiatan belanja merupakan aktivitas yang menyenangkan bagi
kebanyakan orang sehingga mereka sulit dipisahkan dari kebiasaan belanja.
Sebagian orang telah mengalami pergeseran dan perubahan cara belanja yang
mengarah kepada cara yang lebih praktis dan canggih yaitu dengan menggunakan
teknologi internet yang disebut juga dengan belanja online. Fenomena belanja
online sudah tak terbendung lagi saat ini, semuanya serba online tanpa harus
datang ke toko. Dalam perkembangan era digital saat ini, banyak sekali toko ritel
yang bermunculan dengan sistem online. Banyaknya pengguna internet sangat
mendukung kegiatan belanja secara online. Penelitian ini merupakan penelitian
kausal yang bertujuan untuk mengetahui pengaruh intrinsic motivation dan
extrinsic motivation terhadap purchase intention melalui flow experience dan
subjective well-being untuk produk utility pada toko online Bukalapak. Variabel
intrinsic motivation dalam penelitian ini adalah enjoyment dan self-efficacy,
sedangkan extrinsic motivation menggunakan variabel usefulness dan social
interaction. Populasi penelitian ini adalah semua orang yang berdomisili di
Surabaya, berusia 17 tahun ke atas yang pernah menggunakan toko online
Bukalapak dan jumlah sampel penelitian ini adalah 200 responden yang disebar
melalui kuisioner secara online. Penelitian ini menggunakan teknik analisis SEM
dengan bantuan Lisrel 8.80.

Hasil penelitian ini menunjukkan bahwa enjoyment berpengaruh positif
terhadap flow experience, self-efficacy berpengaruh positif terhadap flow
experience, usefulness berpengaruh positif terhadap flow experience, social
interaction berpengaruh positif terhadap flow experience, flow experience
berpengaruh positif terhadap subjective well-being, flow experience berpengaruh
positif terhadap purchase intention, subjective well-being berpengaruh positif
terhadap purchase intention.

Kata Kunci: intrinsic motivation, enjoyment, self-efficacy, extrinsic motivation,
usefulness, social interaction, flow experience, subjective well-being, purchase
intention
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THE EFFECT OF INTRINSIC MOTIVATION AND EXTRINSIC

MOTIVATION ON PURCHASE INTENTION THROUGH FLOW

EXPERIENCE AND SUBJECTIVE WELL-BEING FOR UTILITY
PRODUCTS AT BUKALAPAK ONLINE STORES

ABSTRACT

Shopping is a fun activity for most people so they are difficult to separate
from shopping habits. Some people have experienced a shift and a change in the
way of shopping that leads to a more practical and sophisticated way of using
internet technology, also called online shopping. The phenomenon of online
shopping is unstoppable now, everything is online without having to come to the
store. In the development of the digital age today, there are many retail stores that
have sprung up with online systems. The number of internet users strongly
supports online shopping activities. This research is a causal study that aims to
determine the effect of intrinsic motivation and extrinsic motivation on purchase
intention through flow experience and subjective well-being for utility products at
the Bukalapak online store. Intrinsic motivation in this study is enjoyment and
self-efficacy, while extrinsic motivation uses usefulness and social interaction.
The population of this study is all people who are domiciled in Surabaya, aged 17
years and over who have used the Bukalapak online store and the number of
samples of this study is 200 respondents who were distributed through online
questionnaires. This study uses SEM analysis techniques with the help of Lisrel
8.80.

The results of this study indicate that enjoyment has a positive effect on
flow experience, self-efficacy has a positive effect on flow experience, usefulness
has a positive effect on flow experience, social interaction has a positive effect on
flow experience, flow experience has a positive effect on subjective well-being,
flow experience has a positive effect towards purchase intention, subjective well-
being has a positive effect on purchase intention.

Keywords: intrinsic motivation, enjoyment, self-efficacy, extrinsic
motivation, usefulness, social interaction, flow experience, subjective well-
being, purchase intention
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