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PENGARUH WEBSITE DESIGN QUALITY TERHADAP
PERCEIVED VALUE DAN REPURCHASE INTENTION
MELALUI PURCHASE EXPERIENCE PADA TOKO GAME
STEAMPOWERED.COM

ABSTRAK

Tujuan penelitian ini adalah melakukan analisis terhadap pengaruh website
design quality dan perceived value terhadap niat beli kembali melalui
pengalaman belanja, menganalisis pengaruh web design quality terhadap
perceived value, dan repurchase intention melalui purchase experience
sebagai variable intervening. Desain penelitian ini adalah penelitian kausal
dengan variabel bebas Web design quality, variabel terikat adalah perceived
value, repurchase intention serta variabel purchase experience sebagai
mediator. Jumlah sampel penelitian sebanyak 100 sampel. Teknik analisis
data menggunakan structural equation model dengan menggunakan
program smartpls 3.0.

Temuan dalam penelitian ini menunjukkan bahwa variabel bebas penelitian
berpengaruh terhadap variable terikat. Penelitian ini juga berhasil
membuktikan adanya pengaruh web design quality terhadap perceived value
dan repurchase intention. Hasil uji mediasi menunjukkan bahwa purchase
experience merupakan variabel yang memediasi pengaruh perceived value
terhadap repurchase intention pada Steampowered.com.

Kata Kunci: Web Design Quality, Perceived Value, Repurchase Intention
dan Purchase experience
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THE EFFECT OF DESIGN QUALITY WEBSITE ON
PERCEIVED VALUE AND REPURCHASE INTENTION
THROUGH PURCHASE EXPERIENCE AT GAME STORES
STEAMPOWERED.COM

ABSTRACT

The purpose of this study was to analyze the effect of website
design quality and perceived value on buying intention back through
shopping experience, analyze the influence of web design quality on
perceived value, and repurchase intention through purchase experience as
a variable intervening. The design of this study is causal research with
independent variables Web design quality, the dependent variable is
perceived value, repurchase intention and variable purchase experience as
a mediator. The number of research samples is 100 samples. The data
analysis technique uses a structural equation model using the smartpls 3.0
program.

The findings in this study indicate that the independent variables of
the study affect the dependent variable. This study also succeeded in
proving the influence of web design quality on perceived value and
repurchase intention. The mediation test results show that purchase
experience is a variable that mediates the effect of the perceived value on
repurchase intention at Steampowered.com.

Keywords: Web Design Quality, Perceived Value, Repurchase Intention
and Purchase experience
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