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ABSTRAK

Tujuan dari penelitian ini adalah untuk meningkatkan pengetahuan
pembaca tentang hubungan antara E-servie Quality (Website Design, Reliability,
Responsiveness, Personalition), Trust, dan Purchase Intention. Dengan demikian
penelitian ini berkontribusi untuk meningkatkan pengetahuan pembaca tentang
Pengaruh E-service Quality (Website Design, Reliability, Responsiveness,
Personalition), pada Purchase Intentions di Reksadana Melalui Trust di
Tokopedia.

Penelitian ini adalah penelitian quantitative, dan pengumpulan data
dilakukan dengan cara penyeberan angket secara online, kepada pembeli Reksa
Dana di situs Tokopedia dengan jumlah sampel sebanyak 180 responden. Data
yang digunakan dalam penelitian ini adalah data primer. Data dalam penelitian ini
dikumpulkan dengan menyebarkan kuesioner. Analisis data adalah Structural
Equation Modeling (SEM) menggunakan program LISREL.

Hasil penelitian ini dapat disimpulkan sebagai berikut: (1) Website Design
berpengaruh positif pada Purchase Intentions melalui Trust. (2) Reliability
berpengaruh positif pada Purchase Intentions melalui Trust. (3) Responsiveness
berpengaruh positif pada Purchase Intentions melalui Trust. (4) Personalization
berpengaruh positif pada Purchase Intentions melalui Trust. (5) Trust
berpengaruh positif pada Purchase Intentions di Tokopedia yang menjual
reksadana.

Kata kunci: E-service Quality, Trust, Purchase Intentions
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The Effect of E-Service Quality on Purchase Intentions in Mutual Fund

through Trust at Tokopedia

ABSTRACT

The purpose of this study is to increase reader’s knowledge about the
relationship  between E-Service Quality (Website Design, Reliability,
Responsiveness, and Personalization), Trust, and Purchase Intention. Thus this
research contributes to increasing readers' knowledge about the effect of E-service
Quality (Website Design, Reliability, Responsiveness, and Personalization) on
Purchase Intentions in Mutual Funds through Trusts at Tokopedia.

This research is quantitative research, and data collection is done by
distributing questionnaires online, to mutual fund buyers at Tokopedia site with a
sample of 180 respondents. The data used in this study are primary data. Data in
this study were collected by distributing questionnaires. Data analysis is Structural
Equation Modeling (SEM) using the LISREL program.

The results of this study can be summarized as follows: (1) Website
Design has a positive effect on Purchase Intentions through Trust. (2) Reliability
has a positive effect on Purchase Intentions through Trust. (3) Responsiveness has
a positive effect on Purchase Intentions through Trust. (4) Personalization has a
positive effect on Purchase Intentions through Trust. (5) Trusts have a positive
effect on Purchase Intentions on Tokopedia which sells mutual funds.

Keywords: E-service Quality, Trust, Purchase Intentions
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