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ABSTRAK 

 Tujuan dari penelitian ini adalah untuk meningkatkan pengetahuan kita 

tentang hubungan antara Country of Origin, Perceived Price, Product Quality, 

Brand Image, dan Purchase Intention. Dengan demikian, penelitian ini 

berkontribusi untuk meningkatkan pengetahuan kita tentang Pengaruh Country of 

Origin, Perceived Price, Product Quality, dan Brand Image terhadap Purchase 

Intention di sebuah perusahaan pakaian yaitu Uniqlo. 

 Penelitian ini adalah penelitian quantitative. Responden dalam penelitian ini 

adalah masayarakat yang berdomisili di Surabaya dan pernah mengunjungi took 

Uniqlo, dengan sampel sebanyak 150 responden. Data dalam penelitian ini 

dikumpulkan dengan menyebarkan kuisioner online. Analisis data adalah 

Structural Equation Modeling (SEM) menggunakan program LISREL. 

 Hasil penelitian ini dapat disimpulkan sebagai berikut: (1) Country of 

Origin berpengaruh positif terhadap Brand Image. (2) Perceived Price tidak 

berpengaruh signifikan terhadap Brand Image. (3) Product Quality berpengaruh 

positif terhadap Brand Image. (4) Country of Origin berpengaruh positif terhadap 

Purchase Intention. (5) Perceived Price berpengaruh positif terhadap Purchase 

Intention (6) Brand Image  berpengaruh positif terhadap Purchase Intention di 

Uniqlo di Surabaya 

 

Kata Kunci: Country of Origin, Perceived Price, Product Quality, Brand Image, 

Purchase Intention 
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The Influence of Country of Origin, Perceived Price, Product Quality, and 

Brand Image towards Purchase Intention on Uniqlo in Surabaya 

 

ABSTRACT 

The purpose of this study is to increase our knowledge of the relationship 

between the Country of Origin, Perceived Price, Product Quality, Brand Image, and 

Purchase Intention. Thus, this research contributes to increasing our knowledge of 

the influence of the Country of Origin, Perception Prices, Product Quality, and 

Brand Image towards Purchase Intentions in a clothing company, Uniqlo. 

This research is quantitative research. Respondents in this study were people 

who lived in Surabaya and have had visited Uniqlo shops, with a sample of 150 

respondents. Data in this study were collected by distributing online questionnaires. 

Data analysis is Structural Equation Modeling (SEM) using the LISREL program. 

The results of this study can be summarized as follows: (1) Country of 

Origin has a positive effect on Brand Image. (2) Perceived Prices do not have a 

significant effect on Brand Image. (3) Product Quality has a positive effect on Brand 

Image. (4) Country of Origin has a positive effect on Purchase Intention. (5) 

Perceived Prices have a positive effect on Purchase Intention (6) Brand Image has 

a positive effect on Purchase Intentions in Uniqlo in Surabaya 

 

 

Keywords: Country of Origin, Perceived Price, Product Quality, Brand 

Image, Purchase Intention 

 

 

 

 

 

 

 

 

 

 
 


