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Pengaruh Offline Brand Loyalty terhadap Webstore Shopping Intention
melalui Online Brand Familiarity, Brand’s Webstore Reputation dan
Trust In The Brand’s Webstore pada pelanggan Klik Indomaret (Studi
pada Pelanggan Indomaret Plus Kebraon)

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh dari Trust in the
Brand’s Webstore pada Webstore Shopping Intention, pengaruh Online
Brand Familiarity terhadap Trust in the Brand’s Webstore, pengaruh
Brand’s Webstore Reputation terhadap Trust in the Brand’s Webstore,
pengaruh Offline Brand Loyalty terhadap Trust in the Brand’s Webstore,
pengaruh Offline Brand Loyalty terhadap Online Brand Familiarity dan
pengaruh Offline Brand Loyalty terhadap Brand’s Webstore Reputation
pelanggan Indomaret Kebraon.

Pengumpulan data menggunakan angket. Sampel yang digunakan
100 orang responden pelanggan Indomaret Kebraon di Surabaya. Teknik
pengambilan sampel pada penelitian ini adalah menggunakan teknik non
probability sampling yakni sampling purposive, sebagai pelanggan
Indomaret Kebraon. Metode analisis yang digunakan adalah Partial Least
Square (PLS).

Hasil penelitian menunjukkan bahwa Trust in the Brand’s Webstore
berpengaruh positif terhadap Webstore Shopping Intention, Online Brand
Familiarity berpengaruh positif terhadap Trust in the Brand’s Webstore,
Brand’s Webstore Reputation berpengaruh positif terhadap Trust in the
Brand’s Webstore, Offline Brand Loyalty tidak berpengaruh terhadap Trust
in the Brand’s Webstore, Offline Brand Loyalty berpengaruh positif
terhadap Online Brand Familiarity dan Offline Brand Loyalty berpengaruh
positif terhadap Brand’s Webstore Reputation pelanggan Indomaret
Kebraon.

Kata Kunci :

Trust in the Brand’s Webstore, Webstore Shopping Intention, Online

Brand Familiarity, Offline Brand Loyalty dan Brand’s Webstore

Reputation
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Influence of Offline Brand Loyalty on Webstore Shopping Intention
through Online Brand Familiarity, Brand's Webstore Reputation and
Trust In The Brand's Webstore on Klik Indomaret customers (Study at
Indomaret Plus Kebraon Customers)

ABSTRACT

This study aims to determine the effect of Trust in the Brand's
Webstore on Webstore Shopping Intention, the influence of the Familiarity
Online Brand on Trust in the Brand's Webstore, the influence of Brand's
Webstore Reputation on Trust in the Brand's Webstore, the influence of
Offline Brand Loyalty on Trust in the Brand's Webstore, the influence of
Offline Brand Loyalty on Online Brand Familiarity and the influence of
Offline Brand Loyalty on Brand's Webstore Reputation Indomaret Kebraon
customers.

Data collection uses questionnaires. The sample used was 100
respondents from Indomaret Kebraon customers in Surabaya. The sample
collection technique in this study was using non-prolbility sampling
techniques namely purposive sampling, as Indomaret Kebraon customers.
The analytical method used is Partial Least Square (PLS).

The results show that Trust in the Brand's Webstore has a positive
effect on Webstore Shopping Intention, Online Brand Familiarity has a
positive effect on Trust in the Brand's Webstore, Brand's Webstore
Reputation has a positive effect on Trust in the Brand's Webstore, Offline
Brand Loyalty has no effect on Trust in the Brand's Webstore, Offline
Brand Loyalty has a positive effect on Online Brand Familiarity and Offline
Brand Loyalty has a positive effect on Brand's Webstore Reputation
Indomaret Kebraon customers.

Keywords :

Trust in the Brand's Webstore, Webstore Shopping Intention, Online

Brand Familiarity, Offline Brand Loyalty and Brand's Webstore Reputation
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