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ABSTRAK 

 

 

 

Perilaku pembelian konsumen pada private label ditentukan oleh 

pengalaman membeli konsumen dengan penawaran toko tidak hanya hanya 

didasarkan pada private label toko sebelumnya tetapi termasuk merek 

produk private label lainnya. Hal ini didasarkan pada fakta bahwa sikap 

konsumen dibentuk dengan pengalaman membeli sebelumnya. Oleh karena 

itu setiap variabel sikap konsumen (trust, familiriarity, dan consumer 

economic situation) mampu mempengaruhi konsumen untuk lebih memilih 

private label, pembelian menjadi setia pada private label atau tidak. 

Penelitian ini bertujuan untuk meneliti pengaruh trust, familiriarity, dan 

consumer economic situation konsumen terhadap repurchase intention pada 

private label di Lottemart Pakuwon Mall Surabaya. 

Desain penelitian yang diajukan ini adalah penelitian kausalitas. 

Data penelitian diperoleh dengan membagikan kuesioner kepada sebagian 

konsumen Lottemart Pakuwon Mall Surabaya. Teknik yang digunakan 

untuk menarik sampel adalah teknik purposive sampling. Sampel penelitian 

ini sebanyak 150 orang responden. Hasil penelitian ini menemukan bahwa 

trust, familiriarity, dan consumer economic situation konsumen 

berpengaruh positif dan signifikan terhadap repurchase intention pada 

private label di Lottemart Pakuwon Mall Surabaya. 

 

Kata Kunci: Trust; Familiriarity; Consumer Economic Situation;  

      Private   Label; Repurchase Intention 
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ABSTRACT 

 

 

 

Consumer purchase behavior in private label is determined by the 

experience of buying consumers with deals stores not only based only on 

private label store brand products before but including other private label. It 

is based on the fact that consumer attitudes formed with experience buying 

earlier. Therefore every variable consumer attitudes (trust, familiarity and 

consumer economic situation) capable of influencing consumers to prefer 

private label, the purchase became loyal to private label or not. This 

research aims to examine the influence of trust, familiarity and consumer 

economic situation of the consumer against repurchase intention on private 

label in Lottemart Pakuwon Mall in Surabaya. 

This proposed research design is the study of causality. Research 

data obtained by distributing the questionnaire to most consumers Lottemart 

Pakuwon Mall in Surabaya. Techniques used to draw a sample of purposive 

sampling technique was. The sample of this research as many as 150 people 

respondents. The results of this study found that trust, familiarity and 

consumer economic situation is positive and influential consumers 

significantly to repurchase intention on private label in Lottemart Pakuwon 

Mall in Surabaya. 

 

Key Words: Trust; Familiriarity; Consumer Economic Situation;  
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