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ABSTRAK

Nintya Dwi NRP. 1423015035. Kepuasan Pengikut Halaman Facebook
Running Man Indonesia dalam Menonton Variety Show Running Man Di
Internet.

Penelitian ini dilakukan untuk mengetahui kepuasan pengikut
halaman Facebook Running Man Indonesia dalam menonton variety show
Running Man di Internet. Pada penelitian ini peneliti menggunakan teori Uses
and Gratifications dengan variabel Gratification Sought (GS) dan
Gratification Obtained (GO). Pada penelitian ini menggunakan indikator
games show reality yang telah dikemukakan oleh Gupta. Indikator tersebut
meliputi indikator pengalihan, indikator hubungan personal, indikator
identitas personal, indikator pengawasan, dan indikator interaktivitas.Pada
penelitian ini menggunakan pendekatan kuantitatif dengan jenis penelitian
eksplanatif menggunakan metode online survey. Kuesioner online telah
disebarkan kepada 100 responden pengikut halaman Facebook Running Man
Indonesia dengan usia minimal 12 tahun dan menonton variety show Running
Man minimal 2 kali dalam sebulan terakhir saat kuesioner dibagikan. Teknik
yang digunakan dalam penelitian ini adalah statistik deskriptif dan statistik
inferensial. Hasil penelitian ini menunjukkan bahwa pengikut halaman
Facebook Running Man Indonesia mendapatkan kepuasan dalam tiga
indikator yaitu indikator hubungan personal, identitas sosial, dan indikator
pengawasan. Sedangkan indikator yang menunjukkan ketidakpuasan ialah
indikator pengalihan dan indikator interaktivitas.

Kata Kunci: Kepuasan. Gratification Sought. Gratification Obtained. Variety
Show. Running Man.
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ABSTRACT

Nintya Dwi NRP. 1423015035. Satisfaction of Followers of Running Man
Indonesia’s Facebook Page in Watching the Variety Show Running Man on
the Internet.

This research was conducted to find out the satisfaction of the
Running Man Indonesia Facebook page followers in watching the Running
Man variety show on the Internet. In this study researchers used the theory of
Uses and Gratifications with Gratification Sought (GS) and Gratification
Obtained (GO) variables. In this study using the game show reality indicator
that was proposed by Gupta. The indicators include diversion indicators,
personal relationship indicators, personal identity indicators, surveillance
indicators, and interactivity indicators.In this study using a quantitative
approach to the type of explanatory research using online survey methods.
An online questionnaire has been distributed to 100 respondents following
the Running Man Indonesia Facebook page with a minimum age of 12 years
and watching the Running Man variety show at least 2 times in the last month
when the questionnaire was distributed. The technique used in this study is
descriptive statistics and inferential statistics. The results of this study indicate
that followers of the Indonesian Running Man Facebook page get satisfaction
in three indicators, namely indicators of personal relations, social identity,
and surveillance indicators. While indicators that show dissatisfaction are
diversion indicators and interactivity indicators.

Keywords: Satisfaction. Gratification Sought. Obtained Gratification.
Variety Show. Running Man.
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