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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Website Image, 

innovativeness, Online Knowledge, Online Routine, terhadap Loyalitas 

pelanggan pada Kepuasan konsumen Shopee. Dalam penelitian ini semua 

variabel tersebut di teliti dengan alat analisis SEM, obyek dalam penelitian 

ini adalah konsumen yang pernah mengunjungi dan membeli pada online 

shop Shopee, dengan sample sebanyak 120 Responden. Hasil penelitian 
menunjukan bahwa adanya pengaruh positif antara Website Image, 

Innovativeness, Online Knowledge, dan  Online Routine terhadap kepuasan 

belanja konsumen yang dapat mempengaruhi loyalitas konsumen itu 

sendiri.  

 

Kata kunci :    Website Image, Innovativeness, Online Knowledge, 

  Online Routine, Kepuasan, dan Loyalitas. 
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ABSTRACT 

 

The aims of this study is to determine the effect of Website Image, 

Innovativeness, Online Knowledge, Online Routine, on Customer Loyalty 

and Shopee Customer Satisfaction. The data was  analyzed by software 

SEM, the object in this study is the consumers who have visited and bought 

at Shopee online shop.The number of the sample are 120 respondents. The 

results showed that Website Image, Innovativeness, Online Knowledge, and 

Online Routine have a positive influence on consumer shopping satisfaction 
and consumer loyalty. 

 

Key words : Website Image, Innovativeness, Online Knowledge, 

                     Online Routine, Satisfaction, and Loyalty. 
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