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PENGARUH COUNTRY OF ORIGIN, BRAND IMAGE, STORE
IMAGE TERHADAP PURCHASE INTENTION PADA

KONSUMEN OPPO SMARTPHONE DI GERAI APOLLO
WTC SURABAYA

ABSTRAK

Perkembangan industri ritel smartphone di Indonesia sangat
pesat dan semakin banyak dalam tahun terakhir. Para peritel harus
mempunyai faktor pembeda dari para pesaing lainya seperti faktor
Country Of Origin, Brand Image dan Store Image. Penelitian ini
bertujuan untuk menguji pengaruh Country Of Origin, Brand Image,
Store Image terhadap Purchase Intention pada konsumen OPPO
Smartphone di gerai APOLLO WTC Surabaya. Sampel ini
menggunakan 121 responden. Memakai teknik purposive sampling.
Penelitian ini menggunakan teknik analisis Regresi Linear Berganda
dengan bantuan program SPSS 16.0

Hasil penelitian ini menunjukan terdapat pengaruh positif
antara Country Of Origin terhadap Purchase Intention, Brand Image
terhadap Purchase Intention, dan Store Image terhadap Purchase
Intention.

Kata Kunci: Country Of Origin, Brand Image, Store Image,
Purchase Intention.
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EFFECT ON COUNTRY OF ORIGIN, BRAND IMAGE,
STORE IMAGE TO PURCHASE INTENTION CONSUMER

OPPO SMARTPHONE ON APOLLO STOREWTC
SURABAYA

ABSTRACT

The development of the smartphone retail industry in
Indonesia is very rapid and growing in the last year. Retailers must
have differentiating factors from other competitors such as Country
Of Origin, Brand Image and Store Image. This study aims to
examine the influence of Country Of Origin, Brand Image, Store
Image on consumer OPPO Smartphone Purchase Intention at
APOLLO WTC Surabaya stores. This sample uses 121 respondents.
Using purposive sampling technique. This research used Multiple
Linear regression analysis technique with SPSS 16.0 program

The results of this study show that there is a positive
influence between Country Of Origin on Purchase Intention, Brand
Image on Purchase Intention, and Store Image on Purchase Intention.

Keywords: Country Of Origin, Brand Image, Store Image,
Purchase Intention.


