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ABSTRAK

Persaingan bisnis ritel di Indonesia saat ini semakin ketat, dapat
dilihat dari menjamurnya usaha ritel modern yang bergerak di pusat-
pusat perbelanjaan. Hal ini menunjukkan bahwa ritel modern telah
menjadi pilihan utama. Hal ini didukung pula dengan status negara
Indonesia yang memiliki jumlah penduduk yang besar dan memiliki
tingkat konsumsi akan barang-barang ritel tinggi. Oleh karena itu,
penelitian ini bertujuan untuk mengetahui tentang pengaruh Store
Images, Perceived Price, Service Quality, Private Label Images dan
Perceived Risk terhadap Repurchase Intention produk Nevada di
Matahari Tunjungan Plaza Surabaya. Dalam penelitian, variabel-
variabel dalam penelitian ini dianalisis menggunakan analisis SEM
LISREL 8.80. Obyek dalam penelitian ini adalah produk Nevada di
Matahari Tunjungan Plaza Surabaya. Jumlah sampel yang digunakan
dalam penelitian ini adalah 150 orang dan teknik pengumpulan data
yang digunakan dalam penelitian ini yaitu purposive sampling. Hasil
penelitian menunjukkan bahwa store images, perceived price dan
service quality memiliki pengaruh positif terhadap private label
images. Sedangkan private label images memiliki pengaruh positif
terhadap perceived risk. Dan perceived risk memiliki pengaruh
positif terhadap repurchase intention.

Kata Kunci : Store Image, Perceived Price, Service Quality, Private
Label Images, Perceived Risk, Repurchase Intention

THE EFFECT OF STORE IMAGE, PERCEIVED PRICE,
SERVICE QUALITY, PRIVATE LABEL IMAGE AND
PERCEIVED RISK ON NEVADA PRODUCT REPURCHASE
INTENTION IN MATAHARI TUNJUNGAN PLAZA SURABAYA
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ABSTRACT

Competition of retail business in Indonesia today is increasingly
tight, can be seen from the proliferation of modern retail business
moving in shopping centers. This shows that modern retail has
become the main choice. This is also supported by the status of the
Indonesian state which has a large population and has a high
consumption level of retail goods. Therefore, this study aims to know
about the influence of Store Images, Perceived Price, Service
Quality, Private Label Images and Perceived Risk against
Repurchase Intention Nevada products in Matahari Tunjungan Plaza
Surabaya. In the study, the variables in this study were analyzed
using SEM LISREL 8.80 analysis. The object in this study is Nevada
products at Matahari Tunjungan Plaza Surabaya. The number of
samples used in this study was 150 people and the data collection
techniques used in this study were purposive sampling. The results
showed that store images, perceived price and service quality had a
positive influence on private label images. While private label
images have a positive effect on perceived risk. And perceived risk
has a positive influence on repurchase intention.

Keywords: Store Image, Perceived Price, Service Quality, Private
Label Images, Perceived Risk, Repurchase Intention
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