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ABSTRAK 

 

Peningkatan jumlah gerai ritel modern  dipengaruhi oleh masuknya 

peritel asing ke Indonesia. Dengan perkembangannya, pengelolaan ritel 

modern saat ini banyak yang menggunakan dukungan perkembangan 

teknologi dalam meningkatkan kualitas produk, pelayanan konsumen, dan 

pemrosesan yang cepat dan dapat memuaskan banyak pelanggan. Oleh 

karena itu, peneliti ingin meneliti dengan obyek PT. Ace Hardware 

Surabaya. Penelitian ini bertujuan untuk mengetahui pengaruh Store 

Images, Perceived Price, Service Quality, Private Label Images, dan 

Perceived Risk,  terhadap Repurchase Intention konsumen di Ace Hardware 

Marvell City Surabaya. Dalam penelitian ini, keenam variabel tersebut 

dianalisis menggunakan analisis SEM LISREL 8.80.  Obyek penelitian ini 

adalah Ace Hardware Marvell City Surabaya. Jumlah sampel yang 

digunakan dalam penelitian sebanyak 150 responden dan Teknik 

pengumpulan data yang digunakan yaitu purposive sampling. Hasil 

penelitian menunjukkan bahwa model yang dibangun dapat memprediksi 

pembelian ulang konsumen secara terperinci hasil menjelaskan pada 

pengujian hipotesis pertama, Store Images berpengaruh positif terhadap 

Private Label Images, hipotesis kedua yaitu Perceived Price berpengaruh 

positif terhadap Private Label Images, hipotesis ketiga yaitu Service Quality 

berpengaruh positif terhadap Private Label Images, Sedangkan hipotesis 

keempat yaitu Private Label Images berpengaruh terhadap Perceived Risk, 

dan hipotesis yang kelima yaitu Perceived Risk berpengaruh terhadap 

Repurchase Intention.  

 

Kata Kunci: Store Images, Perceived Price, Service Quality, Private Label 

Images, Perceived Price, dan Repurchase intention. 
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ABSTRACT 

 

 

 

 The increasing number of modern retail outlets by the entry of 

foreign retailers to Indonesia. With its development, the management of 

goods. products, services, and. Therefore the researchers want to object 

with PT. Ace Hardware Surabaya. This study aims to determine the 

influence of Price Imagery, Brand Image, and Image of Shop to Buy 

Consumer's intention at Ace Hardware Marvell City Surabaya. In this 

study, these six variables were analyzed using SEM LISREL 8.80 analysis. 

The object of this research is Ace Hardware Marvell City Surabaya. The 

number of samples used in the study were 150 respondents. The result of the 

research shows that the model built can predict the buyback of the customer 

in detail the results explained in the first hypothesis testing, Price Imagery 

has a positive effect on Store Image, the second hypothesis is Brand Image 

has positive effect on the Image Store, and the third hypothesis, Store Image 

has positive effect on Purchase Intention. While hypothesis 4 and show that 

Price Imagery positive effect on   Purchase Intention to Image store. And 

finally, hypothesis 5 shows Brand Image has a positive effect on Purchase 

Intentions through Store Image 

 

Keywords: Price Image, Brand Image, Store Image, and Repurchase 

Intentions. 

 

 


