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ABSTRAK 

 

 Penelitian ini bertujuan menguji pengaruh value dan 

attitude terhadap purchase behaviour melalui purchase 

motivation pada produk Fashion Merek Zara di Surabaya.  

 Penelitian ini merupakan penelitian kuantitatif dengan 

menggunakan metode kuesioner. Teknik pengambilan 

sampling yang digunakan adalah non-probability sampling. 

Jenis metode yang digunakan adalah convenience sampling. 

Sampel dalam penelitian ini adalah konsumen yang berkunjung 

ke gerai Zara di Surabaya. Jumlah sampel yang digunakan 

sebesar 150 responden. Teknik analisis yang digunakan adalah 

SEM dengan program AMOS.   

 Hasil analisis ini menunjukkan bahwa value dan 

attitude berpengaruh positif dan signifikan terhadap purchase 

motivation. Dan hasil analisis yang lain menunjukan value 

tidak berpengaruh signifikan terhadap purchase behaviour. 

Sedangkan purchase motivation berpengaruh positif dan 

signifikan terhadap purchase behaviour. Dan value dan attitude 

berpengaruh positif dan signifikan terhadap purchase 

behaviour melalui purchase motivation pada produk fashion 

Zara di Surabaya.  

 Berdasarkan hasil penelitian tersebut, maka peneliti 

merekomendasikan kepada pihak manajemen Zara untuk lebih 

meningkatkan kualitas dan desain produk karena konsumen 

sangat memperhatikan hal tersebut. 

 

Kata Kunci: Values, Attitude, Purchase Behavior, Purchase 

Motivation. 
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ABSTRACT 

 

This study aims to examine the influence of values and 

attitudes toward purchase motivation and purchase behavior 

on ZARA fashion products in Surabaya. 

This research is a quantitative research by using 

questionnaire method. Sampling technique used is non-

probability sampling. The type of method use is convenience 

sampling. The sample in this research is the ZARA outlet 

visitors in Surabaya. The number of samples used is 150 

respondents. The analysis technique used is SEM with AMOS 

program.  

The results of this analysis indicate that values and 

attitude have a positive and significant effect on purchase 

motivation. And the other analysis results show values doesn’t 

have significant effect on purchase behavior. While the attitude 

has a positive and significant impact on purchase behavior. 

And purchase motivation has a positive and significant impact 

on purchase behavior. Values and attitude have a positive and 

significant effect on purchase behavior through purchase 

motivation on ZARA fashion product in Surabaya.  

Based on the results of this study, the researchers 

recommend to the management of ZARA to further improve in 

terms of quality and product design because consumers are 

very concerned about it. 

 

Keywords: Values, Attitude, Purchase Behavior, Purchase 

Motivation. 
  

 


