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ABSTRACT

Currently the growth of shopping centers in the city of Surabaya has
increased, making the mall owners trying to provide maximum facilities and
satisfy this affects the intention of visitors to conduct a re-visit. This study
aims to determine the effect of fashion orientation and mall personality to
shopping value. This research uses partial least quare (PLS) structural
equation modeling (SEM) analysis technique and using smartPLS program.
The object of this research is the consumers who want to visit again to mall
Tunjungan Plaza, with the number of samples as much as 100 respondents.
Result of this research can be concluded fashion oientation have positive
effect to shopping value, fashion orientation have positive effect to mall
personality, mall personality have positive effect to shopping value,
shopping value have positive effect to mall patronage intention.

Keywords: Fashion Orientation; Shopping Value; Mall Personality; and
Mall Patronage Intention.



ABSTRAK

Saat ini pertumbuhan pusat perbelanjaan di kota Surabaya mengalami
peningkatan, membuat para pemilik mall berusaha untuk memberikan
fasilitas yang maksimal dan memuaskan hal ini mempengaruhi niat
pengunjung untuk melakukan kunjungan ulang. Penelitian ini bertujuan
untuk mengetahui pengaruh fashion orientation dan mall personality
terhadap shopping value. Penelitian ini menggunakan teknik analisis partial
least quare (PLS) structural equation modeling (SEM) dan menggunakan
program smartPLS. Obyek dari penelitian ini adalah konsumen yang ingin
berkunjung ulang ke mall Tunjungan Plaza, dengan jumlah sampel
sebanyak 100 responden. Hasil penelitian ini dapat disimpulkan fashion
oientation berpengaruh positif terhadap shopping value, fashion orientation
berpengaruh positif terhadap mall personality, mall personality berpengaruh
positif terhadap shopping value, shopping value berpengaruh positif
terhadap mall patronage intention.

Kata Kunci: Fashion Orientation; Shopping Value; Mall Personality;dan
Mall Patronage Intention.



