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PENGARUH IN-STORE CHARACTERISTICS, ECONOMIC
DRIVERS, PRIVATE LABELS CHARACTERISTICS DAN PRIVATE
LABELS LOYALTY TERHADAP STORE LOYALTY
DI LOTTE MART SURABAYA

Abstrak

Persaingan antarbisnis ritel yang berkembang sangat pesat
menuntut peritel untuk meningkatkan strategi agar konsumen menjadi loyal
pada private label dan toko. Penelitian ini menggunakan teknik
pengambilan sampel non probability sampling dengan metode purposive
sampling dengan sampel sebanyak 150 responden pada pengunjung Lotte
Mart Surabaya yang berusia 17-65 tahun dan pernah membeli private label
Lotte Mart paling sedikit 2x dalam 3 bulan. Teknik analisis dalam penelitian
ini menggunakan Structural Equation Modeling (SEM), dengan alat analisis
yang digunakan adalah LISREL 8.70. Hasil penelitian ini menyebutkan
bahwa: (1) in-store characteristics tidak berpengaruh signifikan terhadap
store loyalty di Lotte Mart Surabaya; (2) economic drivers berpengaruh
signifikan terhadap store loyalty di Lotte Mart Surabaya; (3) private labels
characteristics berpengaruh signifikan terhadap private labels loyalty di
Lotte Mart Surabaya; (4) private labels loyalty berpengaruh signifikan
terhadap store loyalty di Lotte Mart Surabaya.

Kata Kunci: In-Store Characteristics, Economic Drivers, Private Labels
Characteristics, Private Labels Loyalty, Store Loyalty
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THE EFFECT OF IN-STORE CHARACTERISTICS, ECONOMIC
DRIVERS, PRIVATE LABELS CHARACTERISTICS AND PRIVATE
LABELS LOYALTY TOWARD STORE LOYALTY
AT LOTTE MART SURABAYA

Abstract

The competition between retail business is growing which demand
the retailer to improve the strategic to maintain the customer’s loyalty
toward the private label and the store. This research used the non
probability sampling with purposive sampling method. The sample were
150 respondents in Lotte Mart around 17 until 65 years old who have
bought the private label at least twice in three months. Moreover, for the
analysis, this study used structural equation modeling (SEM) with LISREL
8.70 as the instrument. The result of this research shows (1) in-store
characteristics did not give any significant effect toward the store loyalty at
Lotte Mart Surabaya; (2) economic drivers have a significant contribution
toward the store loyalty at Lotte Mart Surabaya; (3) private labels
characteristics have a significant contribution toward the private labels
loyalty at Lotte Mart Surabaya; (4) private labels loyalty have a significant
contribution toward the store loyalty at Lotte Mart Surabaya.

Keywords: In-Store Characteristics, Economic Drivers, Private Labels
Characteristics, Private Labels Loyalty, Store Loyalty.
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