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ABSTRAK 

Dengan adanya beberapa fakta permasalahan lingkungan, 

tuntutan masyarakat, dan peraturan yang berkembang mengenai 

lingkungan, kini perusahaan mulai mengungkapkan informasi kinerja 

lingkungannya sebagai salah satu bentuk pertanggungjawaban 

lingkungan terhadap stakeholders. Dalam melakukan hal ini, 

Environmental Management Accounting (EMA) sangat berperan 

penting dalam menghasilkan informasi lingkungan moneter dan fisik 

yang dapat digunakan untuk mengukur dampak lingkungan serta 

mengalokasikan biaya terkait lingkungan secara lebih tepat guna 

meningkatkan kinerja lingkungan perusahaan. Pentingnya EMA 

dalam suatu perusahaan dapat dipengaruhi oleh beberapa faktor 

seperti strategi dan karakteristik perusahaan. Penelitian ini bertujuan 

untuk mengetahui secara empiris pengaruh strategi dan karakteristik 

perusahaan terhadap pentingnya EMA.  

Strategi perusahaan dibedakan menjadi strategi prospector dan 

defender. Sedangkan, karakteristik perusahaan yang digunakan yaitu 

tipe industri dan ukuran perusahaan. Pentingnya EMA diukur 

melalui banyaknya pengungkapan informasi EMA dalam laporan 

tahunan dan laporan keuangan. Objek penelitian dalam penelitian ini 

adalah perusahaan terdaftar di Bursa Efek Indonesia (BEI) yang 

mengikuti program PROPER dengan periode penelitian 2013-2016.  

Hasil penelitian membuktikan bahwa perusahaan dengan 

strategi defender cenderung menganggap penting EMA 

dibandingkan perusahaan dengan strategi prospector, perusahaan 

dengan tipe industri high profile cenderung menganggap penting 

EMA dibanding perusahaan dengan tipe low prifile , dan perusahaan 

besar menganggap penting EMA dibanding perusahaan kecil. 

 

Kata Kunci: Strategi perusahaan, karakteristik perusahaan, 

tipe industri, ukuran perusahaan, environmental 

management accounting. 
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ABSTRACT 

With many facts of environmental issues, community demands, 

and growing regulations on the environment, now the companies are 

beginning to disclose their environmental performance information 

as a form of environmental responsibility to stakeholders. Doing this 

action, Environmental Management Accounting (EMA) has an 

important role in generating monetary and physical environmental 

information that can be used to measure environmental impacts and 

to allocate environmental costs precisely to improve the company's 

environmental performance. The importance of EMA in a company 

can be influenced by several factors such as strategy and 

characteristics of the company. This study aims to determine 

empirically the influence of strategy and corporate characteristics 

on the importance of EMA. 

The company's strategy is differentiated into a prospector and 

defender strategy. Meanwhile, the characteristics of the company 

used are industry type and company size. The importance of EMA is 

measured by the large number of EMA information disclosures in 

annual reports and financial statements. The object of research in 

this study are the companie listed on the Indonesia Stock Exchange 

(IDX) that follow the PROPER program with the study period 2013-

2016. 

The results of this study prove that companies with defender 

strategy tend to consider important EMA than firms with prospecting 

strategy, companies with high profile industry type tend to consider 

EMA important than companies with low prifile type, and large 

companies consider important EMA than small companies. 

 

 

Keywords: Company strategy, company characteristics, industry  

type, company size, environmental management 

accounting. 


