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ABSTRAK

Kevin Wimeida NEP 1423014105, Strategt Public Relations PT. Semen
Gresik (Persero) Thk dalam mempertahankan corporate image melalu
program CSR Green Belt

Program corporate social responsibility (Grean Belt sebaga strateg
public relations dalam mempertahankan corporate image, dilakukan oleh
divisi beraue of public relations & community development dimana bagian
public relations sebagar komumkator dalam publikasi corporate social
responsibility Green Belt dan bagian community development sebaga
pelaksana corporate social respomsibility Green Belt. Peneliian 1m
menjabarkan bagaimana strategi public relations dalam divisi beraue of
public relations & communify development wvang dilakukan untuk
mempertahankan corporate image dengan program CSR Green FEelt
Pendekatan penelitian yang digunakan penelitt adalah pendekatan kualitatif,
jenis penelitian deskriptif, dan menggunakan metode studi kasus

Dart hasil penelitian ini menunjukkan bagian public relations sebaga
komunikator dalam mempublikasikan program CSR Green Belt melalu
perencanaan media dan media relattons, telah berhasil dilihat dan
pembentaan positif vang ada dan tidak ditemulkan beritanegatif mengenas 15u
lingkungan sepanjang 2017, Dalam pelaksanaan bagian community
development telah berhasil memingkatkan perekonomian petam Green Beli

dan berhasil melakukan penghijavan sebagai tujuan akhir program tersebut.

Kata Kunci - Strategt Public Relations, Corporate Social Responsibility,
Studi Kasus
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ABSTRACT

Kevin Wimeida NEP 1423014105 The Public Eelations strategy of PT
semen Grestk (Fersero) Thk in maintaining corporate image through the TSR
program Green Belt

Corporate social responsibility program of the Green Belt as a public
relations strategy in maintaiming corporate image, done by the Division
beraue of public relations & community development where the public
relations as a Communicator in corporate social responsibility publication
Green Belt and community development as part of implementing corporate
soctal respensibility Green Belt Thas research outlines how public relations
strategy in the Division of public relations beraue & community devel opment
undertaken te mantain corporate image with the CSE preogram Green Belt.
The research approach used a qualitattve approach, researchers are types of
descriphive research, and using the case study method.

From the results of this research show the public relations as
communicators in publicizing CSE programs Green Belt through media
planning and media relations, have successfully seen from positive news
coverage and news not found regarding the negative environmental issues
along the 2017 In the implementation of community development section
has managed to boost the economy of the Green Belt and farmers manage to
do greening as the ulttmate goal of the program

Keywords: Public Eelations Strategy, Corporate Social Eesponsibility, Case
studies
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