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Chapter 5 

CONCLUSION AND SUGGESTION 

 

5.1. Conclusion 

               Based on the results of research and discussion are used in 

accordance with the purpose of the hypothesis, some conclusions can be 

concluded such as follows: 

1. Product Quality impact on Online Buying Behavior. This indicates 

that Product Quality plays an important role in Online Buying 

Behavior in Periplus.com. with a good  Product Quality that can 

make consumer always satisfied. 

2. Price impact on Online Buying Behavior. This indicates that Price 

plays an important role in Online Buying Behavior in 

Periplus.com. with a good and low Price of the product in 

Periplus.com, it can improve the Online Buying Behavior in 

Periplus.com. 

3. e-Service Qulity impact on Online Buying Behavior. This indicates 

that Service Quality plays an important role in Online Buying 

Behavior in Periplus.com. with a good Service Quality from 

Peripus.com that can make consumer always satisfied an can 

improve the Online Buying Behavior in Periplus.com. 
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5.2. Suggestion 

 Based on the conclusion, it can be given a number of 

reccomendations in the form of suggestions that can be taken into 

considerations as follows: 

5.2.1 Suggestion for Academic 

1. For the next research, it is better to add more independent variables 

such as Security, Web Design and perceived value, which is also 

affecting the Consumer Online Buying Behavior as the dependent 

variable. 

2. The next research should also increase the number of the 

          Respondents and city, so it will be include more diversity 

 

5.2.2 Suggestion for Practioners 

1. Retailers who engaged in imports products especially Book, should 

pay more attention about the price that they offers to the 

customers. Retailers must arrange an affordable price so it can  

attract more customers.  

2. Since Periplus has a goo image on costomer’s minds, the company 

must pay attention to both Price and Service Quality to maintain 

the good image of Periplus that has been built.   

3. Consumer Online Buying Behavior in Periplus.com at Surabaya is 

also good is means that all indicators shows a good criterion and 

consumer say agree, because people in Surabaya know that 

Peripus.com is the place when they wants to buy an import books 

because the Price is cheaper then the other online store.  
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Internet. In Mezinárodní Baťova konference’’. Zlín: Tomas Bata 

University in Zlín.  

Tsiotsou R (2006). ‘’The role of perceived product quality and overall 
satisfaction on purchase intentions’’.International Journal of            

Consumer Studies, 30 (2), 207-21  

 

Varki, Sajeev and  Mark Colgate, 2001, ‘’The Role of Price Perceptions in 

an Integrated Model of Behavioral Intentions’’. Journal of Service 

Research, 3 (3), 232-240. 

 

Varma P., Jain S. 2015. ‘’Skills Augmenting Online Shopping Behavior: A                

Study of Need for Cognition Positive Segment’’. Business                  

Perspectives and Research, 3(2), p. 126–145.  

 
Veronika, S. 2012, ‘’Motivation of Online Buyer Behavior’’ 

 

Wahyuni, N., 2014, Uji Validitas dan Reliablitas, 

(http://qmc.binus.ac.id/2014/11/01/u-j-i-v-a-l-i-d-i-t-a-s-d-a-n-u-j-

i-r-e-l-i-a-b-i-l-i-t-a-s/, retrieved on March 2016). 



 

 

Zeithaml, V.A. (2000). ‘’Service excellence in electronic channels’’.  

Managing Service Quality, 12(3), 135138.  

 

Zeithaml, V.A., Parasuraman, A. and Malhotra, A. (2002). ‘’Service quality  

             delivery through web sites: A critical review of extant knowledge’’.    

             Journal of the Academy of Marketing Science, 30(4), 362-375.  

 

Zeithaml, A. (1988). ‘’Consumer Perceptions of Price, Quality, and Value:          
              A Means-End Model and Synthesis of Evidence’’ Journal of                

              Marketing, 52(3), 2-22.  

 

 

 

 

 

 


