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ABSTRAK

Penggunaan mobil Toyota Alphard di Surabaya sudah di kenal banyak
masyarakat, masyarakat itu dapat mengenal melalui cerita dari teman atau
mereka mencari tahu merek itu sendiri. Penelitian ini bertujuan mengetahui
pengaruh Brand identification, Brand trust, Brand Love, dan Word-Of-
Mouth pada pengguna Toyota Alphard di Surabaya.

Penelitian ini merupakan penelitian kausal. Teknik pengambilan
sampel menggunakan non probability sampling dengan cara purposive
sampling. Sampel yang digunakan sebesar 150 responden yang
menggunakan Toyota Alphard. Data dikumpulkan dengan instrumen
kuesioner dan selanjutnya diolah dengan teknik analisis Structural
Equation Model dengan menggunakan program LISREL. Hasil penelitian
ini menunjukkan bahwa Brand Identification berpengaruh positif terhadap
Brand Love, Brand trust berpengaruh positif terhadap Brand Love, Brand
Love berpengaruh positif terhadap Word-Of-Mouth, Brand Identification
berpengaruh positif terhadap Word Of Mouth, Brand Trust tidak
berpengaruh terhadap Word-Of-Mouth, Brand Identification berpengaruh
positif terhadap Word Of Mouth melalui Brand Love, Brand Trust
berpengaruh positif terhadap Word Of Mouth melalui Brand Love.

Kata Kunci: Brand ldentification, Brand Trust, Brand Love, Word-Of-
Mouth



ABSTRACT

Nowadays, Toyota Alphard cars in Surabaya has been known by many
people,consumers choose the Toyota Alphard can be through the suggestion
of friends or they seek out the brand itself. This research is to know the
effect of brand identification and brand trust on word of mouth and brand
love toyota alphard in surabaya.

This research use causal research. Sampling method in this research is
non probability sampling. Number of sample that use in this research is 150
respondents that use Toyota Alphard. Data collect with questionnaire
instrument and than analyzed by Structural Equation Model with LISREL
program. . The results of this research is Brand Identification has positive
effect torward Brand Love, Brand Love has positive effect torward Word-
Of-Mouth, Brand Identification has positive effect torward Word Of Mouth,
Brand Trust has negative effect torward Word-Of-Mouth, Brand
Identification has positive effect torward Word Of Mouth through Brand
Love, Brand Trust has positive effect torward affects Word Of Mouth
through Brand Love.

Keywords: Brand ldentification, Brand Trust, Brand Love, Word-Of-
Mouth



