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Abstract 

 

 The purpose of this research is to identify the impact of belief, 

attribute, and reference group toward purchase intention for green 

product at The Body Shop store in Surabaya. Research design is 

quantitative research. The independents variables are belief, 

attribute, and reference group. The dependent variable is purchase 

intention. The research object is The Body Shop store. The number 

of samples are 100 samples adn data analysis technique by multiple 

regression. 

 The result of this reseach showing that belief, attribute, and 

reference group have impact toward purchase intention  at The Body 

Shop store. Sig. F change below 5% so the research model is 

approved. The impact of belief, attribute, and reference group 

toward purchase intention  as 66%.  

 

Keywords: Belief, Attribute, Reference Group, Purchase Intention, 

The Body Shop  
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Abstrak 

 

 Tujuan penelitian ini adalah menjelaskan pengaruh belief, 

attribute, dan reference group terhadap purchase intention 

konsumen pada produk ramah lingkungan di gerai The Body Shop 

Surabaya. Pendekatan dalam penelitian ini menggunakan penelitian 

kuantitatif. Variabel bebas adalah belief, attribute, dan reference 

group. Sedangkan variabel terikat adalah purchase intention. Obyek 

penelitian adalah The Body Shop. Jumlah sampel yang ditetapkan 

peneliti sebanyak 100 sampel dan teknik analisa data dalam 

penelitian ini menggunakan analisa regresi linear berganda. 

 Temuan dalam penelitian ini menunjukkan bahwa belief, 

attribute, dan reference group berpengaruh terhadap purchase 

intention The Body Shop. Tingkat signifikansi F hitung dibawah 0,05 

sehingga model penelitian dinyatakan diterima. Besaran pengaruh 

variabel bebas terhadap variabel terikat adalah 66%. 

 

Kata Kunci: Belief, Attribute, Reference Group, Purchase 

Intention, The Body Shop  
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