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ABSTRAK 

 

Cindy Claudia Chandra NRP.1423013001. Strategi Public Relations PT. 

Surya Timur Sakti Jatim dalam membangun citra perusahaan melalui 

program CSR Yamaha Engineering School 

 

Program Corporate Social Responsibility merupakan sebuah 

kegiatan yang dilakukan oleh seorang praktisi Public Relations. 

Pelaksanaan program Corporate Social Responsibility bertujuan untuk 

membangun citra sebuah perusahaan. Namun kenyataannya, tidak semua 

program Corporate Social Responsibility ini dilakukan oleh seorang 

praktisi Public Relations. Oleh karena itu, banyak dari tahapan Public 

Relations yang tidak dapat diimplementasikan pada program Corporate 

Social Responsibility seperti sebagaimana seharusnya.  

Pada penelitian Strategi Public Relations PT. Surya Timur Sakti 

Jatim dalam membangun citra perusahaan melalui program CSR Yamaha 

Engineering School ini, peneliti menggunakan metode penelitian studi 

kasus dengan metode pengumpulan data melalui wawancara terstruktur 

dan observasi langsung kepada pelaksana program CSR Yamaha 

Engineering School dan juga dengan peserta CSR tersebut. 

Hasil dari penelitian ini menunjukkan bahwa tahapan-tahapan 

Public Relations yang dilakukan dalam pelaksanaan program CSR 

Yamaha Engineering School belum sepenuhnya dilakukan dengan benar 

sesuai dengan sebagaimana seharusnya. Hal ini terjadi dikarenakan 

ketidakadaan peran Humas yang menjalankan  strategi PR tersebut. Oleh 

karena tidak ada yang menjalankan peran, sehingga tahapan evaluasi yang 

seharusnya penting dilakukan menjadi terlewatkan. Kurangnya 

pelaksanaan tahapan strategi Public Relations disertai dengan perusahaan 

yang mulai menganggap program CSR ini sebagai bisnis profit membuat 

PT. Surya Timur Sakti Jatim belum bisa mencapai hasil citra harapan 

yang diinginkan. 

 

 

Kata kunci: Strategi Public Relations, Public Relations, Corporate Social 

Responsibility, Yamaha Engieering School, Citra Perusahaan 
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ABSTRACT 

 

Cindy Claudia Chandra NRP.1423013001. The Strategy of Public 

Relations PT. Surya Timur Sakti Jatim in developing the corporate image 

through the CSR programs Yamaha Engineering School. 

 

Corporate Social Responsibility program is an activity held by a 

practitioner of Public Relations. Implementation of the Corporate Social 

Responsibility program aims to build the image of a company. But in 

reality, not all of the Corporate Social Responsibility’s program is carried 

out by a Public Relations practitioner. Therefore, many of the stages of 

Public Relations strategy that cannot be implemented in the Corporate 

Social Responsibility program such as it should be. 

This research on strategy of Public Relations PT. Surya Timur 

Sakti Jatim in developing the corporate image through the CSR programs 

Yamaha Engineering School, researchers using a case study research 

method with the method of data collection through the structured 

interviews and observations directly to implementing CSR programs 

Yamaha Engineering School and also by participants of the CSR. 

The results of this research show that stages Public Relations 

conducted in the implementation of CSR programs Yamaha Engineering 

School has not fully done properly as it should be. This happens, because 

no public relations role running the PR strategy so that the evaluation 

stage that should be important is missed. Lack of implementation of 

Public Relations strategy’s stages by companies and also the company 

started to assume these CSR programs as business profit, PT. Yamaha 

Indonesia Motor Manufacturing has not been able to achieve the results 

that the company wants from the beginning. 

 

Key words: Strategy of Public Relations, Public Relations, Corporate 

Social Responsibility, Yamaha Engieering School, Corporate Image 

 


