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PENGARUH STORE IMAGE TERHADAP RETAILER LOYALTY
MELALUI RETAILER EQUITY DIMENSION PADA KONSUMEN
PAPAYA SUPERMARKETDARMO PERMAI SURABAYA

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh store image
terhadap retailer equity dimension yang terdiri dari retailer associations,
retailer awareness, dan retailer perceived quality. Selanjutnya, pengaruh
retailer equity dimension terhadap retailer loyalty, dan pengaruh store
image secara tidak langsung pada retailer loyalty melalui retailer equity
dimension. Ekuitas ritel merupakan strategi dalam menghadapi persaingan
antar ritel. Penelitian dilakukan pada supermarket Papaya Darmo Permai
Surabaya, dengan sampel dalam penelitian ini sebanyak 200 responden,
menggunakan analisis SEM (Structural Equation Modelling) dengan
bantuan program Lisrel 8.7. Hasil penelitian ini menunjukkan bahwa store
image berpengaruh positif terhadap retailer equity dimension, retailer
equity dimension pengaruh positif terhadap retailer loyalty, dan store image
berpengaruh positif secara tidak langsung terhadap retailer loyalty melalui
retailer equity dimension.

Kata kunci: retailer equity, store image, retailer associations, retailer
awareness, retailer perceived quality, retailer loyalty
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THE INFLUENCE OF STORE IMAGE ON RETAILER LOYALTY
THROUGH RETAILER EQUITY DIMENSION ON CONSUMERS
PAPAYA SUPERMARKET DARMO PERMAI SURABAYA

ABSTRACT

This research aims to know the influence of store image on retailer
equity dimension of retailer associations, retailer awareness, and retailer
perceived quality. Furthermore, the influence of the retailer equity
dimension to retailer loyalty, and the influence of store image indirectly on
retailer loyalty through retailer equity dimension. Retail equity is a strategy
in the face of competition between retail. Research done at the supermarket
Papaya Darmo Permai Surabaya, with the sample in this research as much
as 200 respondents, using SEM analysis (Structural Equation Modelling)
with the help of Lisrel program 8.7. The results of this research show that
the positive effect of store image to retailer equity dimension, positive effect
of retailer equity dimension to retailer loyalty and store image positive
indirect effect of retailer loyalty through retailer equity dimension.

Keywords: store image, retailer associations, retailer awareness, retailer
perceived quality, retailer loyalty

Xiv



