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PENGARUH GREEN IMAGE PADA UTILITARIAN VALUE DAN
HEDONIC VALUE TERHADAP STORE LOYALTYDI THE BODY
SHOP SURABAYA

ABSTRAK

Penelitian ini bertujuan menganalisapengaruh green image pada
utilitarian value dan hedonic value terhadap store loyalty di The Body Shop
Surabaya. Teknik pengambilan sampel menggunakan non-probability
sampling dengan jumlah responden sebayak 150 konsumen. Penelitian ini
menggunakan aat uji SEM (Structural Equation Modeling). Adapun
variable dalam penelitian ini terdiri dari 1 variabel eksogen yaitu Green
Image, 2 variabel intervening yaitu Utilitarian Value dan Hedonic Value,
dan 1 variabel endogen yaitu Store Loyalty.

Hasil penelitian ini menunjukkan terdapat pengaruh signifikan antara
green image terhadap utilitarian value dan hedonic value tetapi tidak
terdapat pengaruh signifikan antara green image terhadap store loyalty.
Hasil penelitian juga menunjukkan store loyalty berpengaruh signifikan
terhadap hedonic value tetapi tidak dengan utilitarian value.

Kata Kunci : Green Image, Utilitarian Value, Hedonic Value, Store
Loyalty.



THE EFFECT OF GREEN IMAGE ON UTILITARIAN VALUE AND
HEDONIC VALUE TOWARD STORE LOYALTY IN THE BODY
SHOP SURABAYA

ABSTRACT

This study aimed to examining the influence ofgreen imageon
utilitarian valueand hedonic value towardstore loyalty in The Body Shop
Surabaya. Sampling method that used on this study is non-probability
sampling which used sample from 150 consumer. This study using SEM
(Structural Equation Modeling) to analyze the research variable that is one
exogenous variablesthat is Green Image, twointervening variables consists
Utilitarian Value and Hedonic Vaue, and one endogenous variable that is
Store Loyalty.

The results of this study it was found that green image has
significant effect with utilitarian value and hedonic value but green image
has no significant effect with store loyalty. This study also found that store
loyalty has significant effect to hedonic value but not with utilitarian value.

Keywords: Green Image, Utilitarian Value, Hedonic Value, Storel oyalty.






