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ABSTRAK

Sekarang ini teknologi terus berkembang dengan
cepat. Laptop sudah menjadi kebutuhan manusia untuk
membantu pekerjaannya. Acer adalah salah satu produsen
laptop yang dikenal di dunia. Tujuan penelitian ini adalah
untuk mengetahui pengaruh Brand Image dan Customer
Satisfaction terhadap Brand Loyalty melalui Brand Attitude
pada Laptop Acer di Surabaya.

Responden adalah pelajar dan mahasiswa yang
menggunakan laptop Acer di Surabaya sebanyak150 orang.
Tenik pengambilan sampel menggunakan teknik probability
sampling. Sedangkan, teknik analisis yang digunakan dalam
penelitian ini adalah analisis SEM (Structural Equation
Modelling).

Hasil penelitian ini menunjukkan bahwa Brand Image
dan Customer Satisfaction berpengaruh positif dan signifikan
terhadap Brand Attitude, serta Brand Attitude berpengaruh
positif dan signifikan terhadap Brand Loyalty.

Hipotesis yang terdapat dalam penelitian ini semuanya
diterima dan hasil penelitian ini mendukung penelitian
terdahulu oleh Suh dan Yi (2006) dan Sondoh Jr. et al (2007).
Saran peneliti terhadap perusahaan yaitu, Acer harus
memperhatikan dan meningkatkan Brand Image, Customer
Satisfaction, dan Brand Attitude dalam membangun Brand
Loyalty.

Kata Kunci : Brand Image, Customer Satisfaction, Brand
Attitude, Brand Loyalty.



THE EFFECT OF BRAND IMAGE AND CUSTOMER
SATISFACTION TO BRAND LOYALTY
THROUGH BRAND ATTITUDE
ON ACER LAPTOP
IN SURABAYA

ABSTRACT

Nowadays, the technology still growing rapidly.
Laptop have become the human needs to help their works.
Acer is one of the famous laptop manufacturer in the world.
The purpose of this study is to determine the effect of Brand
Image and Customer Satisfaction to Brand Loyalty through
Brand Attitude on Acer Laptop in Surabaya.

The 150 respondents in this study is students and
college students in Surabaya whose using Acer Laptop. The
sampling technique used in this study is probability sampling.
Meanwhile, the analytical technique used in this study is
Structural Equation Modelling (SEM) analysis.

The results in this study indicates Brand Image and
Customer Satisfaction has positive and significance impact on
Brand Attitude. Also, Brand Attitude has a positive and
significance impact to Brand Loyalty.

All of the hypotheses contained in this study has been
accepted and the results in this study supporting previous
research by Suh and Yi (2006), and Sondoh Jr. et al. (2007).
The researcher advise to the Acer is to pay attention to and
enhance Brand Image, Customer Satisfaction, and Brand
Attitude to build Brand Loyalty.

Keywords : Brand Image, Customer Satisfaction, Brand
Attitude, Brand Loyalty
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